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Presidents Message by David Johnson

Earlier in my career friends, family and acquaintances would often ask me: What do you do the rest of the year when golf is not 
being played? I remember feeling guilty in my answer that would include taking vacation, which I could take only in the winter 
months, working on course construction, tree removal and refurbishing all of the equipment and course accessories. I have no idea 
why I would feel guilty or embarrassed answering because my answer was completely true.

I bring this up because it seems that every year my busy season goes further and further into the winter months. I am busy with 
all of the things mentioned above, but on top of this I am busy planning and managing capital projects, reviewing staff and making 
adjustments which often includes interviewing candidates, agronomic planning and the big push to get early ordering complete, try-
ing new equipment and making purchases for the club. I could go on and on. Needless to say, anyone who knows me at all now, just 
asks if I am able to slow down and enjoy any time away from the club?

So now I will say that I hope you are taking your opportunities to enjoy some down time enjoying family and friends and to simply 
have time to recharge your batteries. It is hard to believe that 2017 is coming to an end and the first snow storm has already occurred. 
This means that spring will be next, so plan your time away from the club before it is too late.

Our winter meeting schedule is underway and began with the December meeting at Warrior Ice Arena in Brighton, MA. The day 
began with the Bruins hitting the ice in a very high paced practice that lasted about 45 minutes. Following practice we enjoyed a nice 
lunch that was catered by The Stockyard Restaurant. We conducted a business meeting that lead right into our first guest speaker Joe 
Sacco, Assistant Coach of the Boston Bruins. Joe is a native of Medford and played in the NHL for 13 seasons and competed in 738 
games. Joe is a true professional who informed the room with insight into preparation and leadership, which is crucial in the success 
of an NHL team and coach.

Jesse Menachem, Executive Director of the MGA was our next guest speaker. Jesse focused on the imminent merger of the MGA 
and WGAM, which has been in the works over the past two years. This is a very exciting time for both associations and for golf in 
the Commonwealth. Stay tuned for updates on this front. We at GCSANE are very grateful for the continued support from Jesse 
and the MGA, which includes the complete production of the Green Operation Survey, New England Golf Summit, an office for 
GCSANE at Golf House and the list goes on.

Kevin Doyle, GCSAA Northeast Field Rep was our final speaker of the day. Kevin’s presentation focused on the First Green edu-
cational program in which GCSAA is supporting Superintendents who are hosting middle school field trips to golf facilities. This 
program is intended to expose children to the science of our trade, our environmental impact and all of the fascinating things we do 
each day, especially from a young person’s perspective. Kevin’s talk on this subject is a must-see for all who are passionate about the 
future of our game and profession.

Our next meeting is our Annual Meeting on January 11th at the Renaissance Hotel at Patriot Place. The day will be focused on 
business, networking and enjoying a great day with friends and colleagues. Sign up early as it will be a sell out.

Until then enjoy the Holidays and all the best in the New Year.

David Johnson, GCSANE President
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Thoughts From Your Executive Director by Don Hearn

Ed Downing

This is the time of year when most are giving thanks for many 
reasons. It’s appropriate for me to give thanks to all our commercial 
members and affiliates for the strong support they’ve provided to 
our Association this past year. While it might not be most obvi-
ous, we would be nowhere if it wasn’t for their continuing support, 
both financially and donating their time to help with Association 
business and to serve on the Board of Directors as a liaison be-
tween the board and the commercial community. The past few 
years Ed Downing from New England Specialty Soils represented 
the commercial interests as the representative on the board. Ed is 
a tireless worker and caring member of our Association. Many of 

you from the commercial side have dealt with Ed during his promotion of the Partnership 
Promotion Program (PPP). He has been an untiring advocate of the program and the 
benefits of enrollment. Ed will be leaving the board in January. His position will be filled 
by Keith Tortorella from Country Club Enterprises. Keith is an expert in our industry and 
will be a welcome complement to the board. We wish Ed and Keith continued success and 
look forward to their continuing contributions to the GCSA of New England.

The annual meeting of the Green Industry Alliance (GIA) was conducted during the  
New England Grows show held at the Boston Convention and Exhibition Center, 
November 29.

This is where we are brought up to date by our legislative agents, BCB Government 
Relations, Inc. Kathy Bell and Steve Boksanski, the B’s of BCB, highlighted some of the 
relevant bills being considered by the legislature and what has been happening with various 
hearings and the timing of legislative actions. It’s always an interesting day where we get 
to see other members of the GIA and realize golf is not the only industry in the sights of 
those who seek to create what they believe will be a better world to live in. Unfortunately, 
many times the consequence of the actions are not thought out or based on reality. 
While we sometimes think we get picked on, the golf community has been doing a good 
job telling our story in a way that is sensible and based on real-world experiences. Our 
representatives to the GIA are Greg Cormier, Peter Rappoccio and myself. Greg and Peter 
have represented our concerns with various government agencies and in front of legislative 
committees. Their input has been very helpful to those who are wrestling with regulations 
that can have an impact on our activities. Our thanks to Greg and Peter for all the time 
they devote on our behalf.
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Thoughts From Your Executive Director by Don Hearn

The Massachusetts Golf 
Association recently hosted a 
media and informational day 
at the George Wright Golf 
Course in Boston. Both the 
George Wright and William 
Devine courses were high-
lighted for the restoration of 
these inner-city gems. The 
courses have been undergo-
ing the restoration under the 
guidance of Mark Mungeam, 
President of Mungeam Cornish 
Golf Design and a member 
of our Association. His work 

at George Wright has focused on restoring features designed by 
Donald Ross. A similar mission has been undertaken for the 
William Devine course, where Superintendent Russ Heller, a 
Past President of our Association, has been responsible for mak-
ing sure the restoration proceeds as designed by the architect. 
Superintendent Len Curtin, is the one responsible for the resto-
ration at George Wright. Both courses will be in the limelight 
next summer as they will be hosting the Massachusetts Amateur 
Championship, July 9-13. George Wright will be hosting the 
Massachusetts Women’s Amateur Championship & Presidents 
Cup July 30–August 2. Both Russ and Len will be very busy next 
summer.

The December meeting took place at the Warrior Ice Arena, 
which is located on the New Balance campus in Brighton, MA. 
The arena is the practice facility of the Boston Bruins. The team’s 
practice routines were watched by all who attended the meeting. 
Through the efforts of Brian Skinner, we were treated to an insight 
of the Bruins training and practice routine from assistant coach 
Joe Sacco. Joe is a member of Bellevue Golf Club and was gener-
ous with his time spent with us after the practice session. He also 
donated a hockey stick signed by the entire Bruins team.

We were treated to 
an insight of the 
upcoming merger of 
the Massachusetts 
Golf Association 
and the Women’s 
Golf Association of 
Massachusetts. The 
merger will be effec-
tive January 1, 2018. 
Jesse Menachem, 
Executive Director 
of the MGA went 
through the phases 
leading up to the 
merger and how 
the two groups will 
become one. They 
will be promot-
ing the game and 
its benefits to all 
existing golfers and 
promote the game to 
future participants. 
Jesse also made note of the cooperation between our respective 
Associations and how this helps them when reviewing courses and 
conditions for the many events they conduct each year. 2018 will 
see 125 events conducted by the MassGolf group.

Kevin Doyle, GCSAA Field Staff representative for the Northeast 
region gave a presentation on the value of The First Green pro-
gram. This program started in the state of Washington and has 
spread to other parts of the country. It teaches children in our 
schools the value of having a golf course as a green space in the 
community. It also explains the efforts being made by those in our 
industry to steward land in a responsible way. He also explained 
how exposure to our industry at a young age might be the seed 
needed to grow our team of future employees in the golf industry. 
Kevin would be pleased to offer his support and guidance if you 
think you would like to host a group at your course. Please contact 
him at kdoyle@gcsaa.org.
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For over 30 years, B+T has been providing professional engineering and environmental services 
throughout New England.  We specialize in civil engineering, landscape architecture, land 
surveying, permitting, planning and environmental services.   
 
B+T provides site design services tailored to golf courses including: 
  
x Irrigation Pond Analysis and Design 
x Drainage and Utility Improvements 
x Environmental Permitting 
x Hydrogeological Evaluations 
x Landscape Architecture 

x Construction Administration 
x Boundary and Topographic Surveys 
x Master Planning 
x Project Design 
x Wetland Science 

 
With a multidisciplinary team, we are able to manage projects with sensitivity to the intricate 
balance between attaining project goals while meeting environmental and regulatory requirements. 
 

Sarah W. Stearns, PWS 
Sarah Stearns is a Professional Wetland Scientist with B+T and part 
of the family-owned Southers Marsh Golf Club in Plymouth, a 
longtime member of the Golf Course Superintendents Association 
of Cape Cod.  Sarah has 19 years of public and private golf course 
experience as well as a unique understanding of the challenges of 
balancing course maintenance with member/player management.   
 
Sarah has developed relationships with golf course superintendents 
and managers through her recent services to assist The Country 
Club, USGA, TPC Boston, Cohasset Golf Club, Brae Burn 
Country Club, Franklin Country Club, Nashawtuc Golf Club, 
Oakley Country Club, Plymouth Country Club, Portland 

Country Club as well as other New England clubs prior to working at B+T.  In particular, Sarah 
had a significant role with the design, permitting and construction of Boston Golf Club in Hingham, 
which included numerous regulatory approvals, as well as a coordinated effort with the golf course 
architect, site contractors and club owners.  
 
We are also pleased to consult with the Steering Committee for the Development of Best 
Management Practices (BMP) for Massachusetts Golf Courses. We look forward to 
contributing to the preparation of this manual so that it is as beneficial to superintendents and 
managers as possible.   
 
Please contact Sarah Stearns at 508-366-0560 or sstearns@bealsandthomas.com for more 
information and to learn how we can assist with your golf course projects. 
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Offense versus Defense By: Kevin Stacey

A more effective way to think about 
your day and daily time allocations is 
offense and defense. Offense means you’re 
doing what you’d like to do, what’s on 
your agenda, the things that are on your 
list. Since it’s football season, an analogy 
would be when a team has the ball and is 
running its pre-scripted plays.

Defense would be when you’re reacting to what’s happening 
around you. Just like in football the defense doesn’t know what 
the offense is going to do, so it must react to what’s happening 
once the ball is snapped. Not all defense is bad. As a golf course 
leader, it’s a core part of the mission of your job: to provide ser-
vice and solve problems that are presented to you. However, it’s 
easy to be pulled in as many directions as a high-handicapped 
golfer hitting on a fairway.

When I was a manager of provider relations at an HMO, 
much of my day was spent being on the defensive, reacting 
to problems and complaints that providers had or helping the 
people that worked for me with issues that arose. The job was 
generally 80% defense and 20% offense. That was nothing to feel 
bad about since that was the nature of the job, as it was consid-
ered a service position. In fact, problems with providers could be 
viewed as opportunities to strengthen the relationship by suc-
cessfully solving them. It was important for me to acknowledge 
this reality, not fight it and make myself crazy about it.

However, I had to prioritize and defend my 20% of offense 
time. It’s so easy to stay in a frantic defensive mode with the 
mindset of, “I have so much to do, I have so much to do.” That 
20% of my day was roughly 90 minutes. I had to set boundaries 
around this. I had to make sure it happened. This is the essence 
of time management and where the sanity and sense of control 
is found. Regardless your role, not everything is, or should, be 
allowed to be considered an emergency. There must be some 
time carved out for offense each day since that’s where we make 
sense of things.

To create your offense ask yourself, “What would you like to 
have happen? How would you like things to go, or what would 
you like to accomplish? What are some of your long-term goals 
for your golf course?” What are you going to be hit with next 
month or what is down the road that you know you’ll have to 
address?

Your offensive plan for the day may just be that you want to 
focus for 45 minutes each on two projects or situations. In many 
cases, you may not complete them, but focusing on it for 45 
minutes will move the ball forward. Normally after spending 45 
focused minutes on something it no longer feels as daunting.

Many people feel that all they do each day is put out fires. 
There’s not much of a sense of accomplishment in that. There 

could be some joy if you feel fulfilled by helping others. 
However, many times there is guilt and regret for other things 
that you haven’t gotten to, which contributes to stress. One man-
ager at a company where I was doing an internal time manage-
ment training memorably told me, “Kevin, I don’t need any more 
firefighters, I need a fire-preventer. I would love someone who 
can anticipate and resolve things before they descend into crisis 
mode.”

So, how much time do you typically spend on offense each 
day? If you don’t think you can, try coming in earlier when your 
workplace is quieter, or hide somewhere where you can’t as easily 
be found and interrupted. Sometimes it is so easy to get drawn 
into the busy work and we can feel compelled to work on certain 
matters. A part of effective time management is testing your 
assumptions and theories. What do you think would happen, 
would the earth stop spinning if you make yourself unavailable 
and focused on a long-term goal for a while? Can you aim for at 
least 45 minutes each day? It feels much better to be investing 
your time as opposed to spending it.  
 
 © 2017 Kevin Stacey

Today’s article is by Kevin Stacey, CEO and founder of 
TrainRight,Inc. He helps individuals and organizations get their 
TimeRight™ and MindRight™ to increase effectiveness, results, 
profitability, and peace of mind. Contact him at 1-800-603-7168  
or kevin@kevinstacey.com to learn how his programs can help your 
team reach peak performance. 
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Untitled 
Event

November 14, 2016 
7–10pm 

The Location 
1234 Main Street, Anytown, State ZIP 
www.example.com

topdressing  sand

bunker sands

root zone blends

Ed downing 
978-230-2300 

ed@nesoils.com

Bob doran 
978-230-2244 

bob@nesoils.com

@NESoils @NESpecialtySoil

cart path blends

engineered soils

Scott whitcomb 
781-789-8762 

scott@nesoils.com

www.nesoils.com

 - Bulk, bagged, super sacs

 - hd, buff, pro white

divot mixes
 - Bulk, bagged, super sacs

Tips On Table Manners   By Don Hearn
Below are some tips to help make your dining experience more comfortable. Certainly, some you already know, others might be new to you. 
Regardless, all will have some significance to help make your dining with others more comfortable.

Table Manners Tip #1
Reservations. Call a day or two ahead; or a week or two ahead 

if the restaurant and day are popular. Reconfirm the reservation 
by calling on the day of your visit. Call the restaurant during 
meal hours to speak to the official reservationist.
Table Manners Tip #2

Hot Beverages. To test the temperature of a hot beverage, 
take a single sip from the side of the spoon.
Table Manners Tip #3

Finger Food. When finger food is taken from a tray, place it 
on a plate. Don’t lick your fingers; use a napkin. When in doubt 
about whether to use fingers or a utensil to eat a particular food, 
watch those about you and proceed accordingly. If you’re still in 
doubt, use a utensil, usually a fork.
Table Manners Tip #4

Ready to Order. To show you are ready to order, close your 
menu and place it on the table.
Table Manners Tip #5

Paying the Check in a Restaurant. If you are the host, inform 
the waiter or maitre d’ that you are to receive the check. Once 
the meal is finished, ask the waiter for the check. If there is no 
established host at a business lunch or dinner, the most senior 
professional is generally responsible for the check.

Table Manners Tip #6
Two Utensils. Food served on a plate is eaten with a fork, and 

food served in a bowl is taken with a spoon. When two eating 
utensils or two serving utensils are presented together, such as 
a fork and spoon, the fork is used to steady the portion, and the 
spoon to cut and convey the bite to the mouth.
Table Manners Tip #7

Tasting Another Person’s Food. Either hand your fork to the 
person, who can spear a bite-sized piece from her plate and hand 
the fork back to you, or (if the person is sitting close by) hold 
your plate toward her so that she can put a morsel on the edge.
Table Manners Tip #8

Dropped Utensils. If you drop a utensil, pick it up yourself if 
you can and let the waiter know you need a new one. If you can-
not reach it, inform the waiter and ask for a replacement.
Table Manners Tip #9

One Thing at a Time. Do one thing at a time at the table. If 
you want to sip your wine, temporarily rest your fork or knife on 
the plate.
Table Manners Tip #10

What to do with your Hands. When holding a utensil, rest 
your other hand in your lap. When not holding any utensils, 
both hands remain in the lap. Do not fidget, and always keep 
your hands away from your hair.
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“This is a huge honor,” said Jay McGrail, director of operations 
at the South Shore Country Club. “Some of the top golf course 
architects are going to be spending time on the course helping us 
develop a master plan. They look at everything from tree removal 
to bunker placements. Really anything that will make the course 
more user friendly.”

Some of the top golf course strategists in the country will be spend-
ing time at the South Shore Country Club helping the club develop 
a master plan and make further course improvements.

The South Shore Country Club applied for a coveted grant from 
the United States Golf Association (USGA) and the American 
Society of Golf Course Architects (ASGCA) earlier this year for 
pro-bono consulting services and was recently informed that it was 
one of three public courses in the country selected to receive free 
expert consulting services from some of the top golf course strate-
gists in the USGA and the ASGCA.

This award is the next step in continuing to make the club a pre-
mier golfing destination. Recent improvements led to the USGA 
selecting the South Shore Country Club to host its first ever USGA 
event, the U.S. Open Women’s Qualifier, which was held at the 
club last June.

This past week, on December 2, the Club held its second annual 
Hingham Scramble Championship which helps raise funds for 
course improvements.

“We’ve come a long way but there is still so much we want to do 
to improve this course and this grant from the USGA will help to 
guide us as we continue to make improvements,” McGrail said.

The South Shore Country Club was one of three courses in the 
country selected to receive this grant which is offered to municipal 
golf courses. One of the most impactful aspects of the program is 
the powerful collaboration between the architect and agronomist, 
who work closely to provide insights and solutions during their 
site visits. The other two courses selected were the Rockleigh Golf 
Course in Rockleigh, New Jersey and the Salina Municipal Golf 
Course in Salina, Kansas.

Courses involved in the first two years of the USGA-ASGCA Site 
Evaluation Program are already benefiting from both the immedi-
ate impact and ongoing implementations,” said Mike Davis, USGA 
executive director/CEO. “These visits allow us to meaningfully 
give back to the game by helping publicly accessible facilities that 
are at the heart of the golf community.”

1 2  3 4 5 6 7 8 9    

With the John Deere 9009A TerrainCut™ Rough Mower, you can mow more 
rough in less time without sacrifi cing cut quality. The 9009A features fi ve, 
27-inch decks for a nine-foot cutting width. Each deck has a unique, deep 
shell design with an innovative rear discharge chute. Height-of-cut can be 
set instantly using no tools. And the 9009A comes with the TechControl 
Display, letting you make precise settings of mow, transport and turn speed, 
as well as weight transfer, LoadMatch™ and cruise control.

The time has come for a wide area rough mower to do more. So don’t just 
mow wide. Mow wide better. With the 9009A TerrainCut Rough Mower.

MEET THE ROUGH MOWER THAT’S BETTER 
BY A WIDE MARGIN.   

Trusted by the Best JohnDeere.com/Golf

www.LaCorteEquipment.com 
LaCorte Equipment / John Deere 
522 Edwards Ave / Calverton NY 

800-560-3373 

 
B0S010RCU2C68547-00034736 

Learn more about our products and services at:

PRODUCT CATEGORIES

• Granular Fertilizers 

• Specialty Nutrients 

• Control Products 

• Soil Conditioners 

• Turfgrass Seed 
• Golf Course Accessories

www.northeastnursery.com

   Exclusive Distributor for Rain Bird Golf
MA, NH, VT, ME and RI

Northeast Golf & Turf Supply
a division of Northeast Nursery, Inc. - Est. 1982

NORTHEAST 
CONTRACTOR CENTER
Peabody, MA 

NORTHEAST 
TURF & IRRIGATION SUPPLY 
Londonderry, NH 

NORTHEAST 
TURF & IRRIGATION SUPPLY 
Dennis Port, MA 
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GCSAA Update by Kevin Doyle

Here we are heading into 
the holiday and winter sea-
son. Black Friday and Cyber 
Monday have come and gone, 
and all the hustle and bustle of 
family is still to come.  For me, 
I used to look forward to my 
children bolting for the tree on 
Christmas morning holding out 
hope that Santa had delivered 
the goods. Now they are older 
and wiser (for lack of a better 

term), and we simply hope they get off their phones long enough 
to say “hi” to the visiting friends and family. As for items under 
the tree for me? I always enjoy the gifts that keep on giving. In the 
world of giving, you might be overlooking an opportunity to enjoy 
a gift of continuing information.

You could learn the immediate impact of tree removal from a 
superintendent in British Columbia, Canada. Want to incorporate 
duties utilized at Shinnecock or Hazeltine National? Updates from 
turf researchers as it happens? Are you on Twitter?

That’s right, all this and more are right there on Twitter. Yes, there 
is also political banter, items (good and bad) that go viral, but if 
you target your audience correctly, the learning opportunities and 
resources are endless.

With the sun at its lowest angle of the year, it is the absolute best 
time to show decision makers the impact of shade on your golf 
courses. Recently, a tree removal video posted by @march_mead-
ows showed the immediate impact of a conifer removal. One tree 
removed, full sun on the green. Perfect communication tool.

Do you lose sand from some flashed bunkers during the winter? 
Winds during the off season can create problems with exposed 
sand. So, when @Greensideup17 (Andy Wilson of Bethpage State 
Park) posted a picture of pallets placed inside bunkers by @jonjen-
nings to alter the wind effect on the sand at Shinnecock, folks took 
notice. One of which was @ct_turf (Chris Tritabaugh of Hazeltine 
National), who also uses a similar technique.

Again, you don’t have to set the Twitter world on fire, post every 
little thing you do or follow so many people that you can never 
catch up. You can follow those who can impact your ability to do 
your job, post golf-related items that may affect others, or even 
grow your world by interacting with people you find interest-
ing. Or, you don’t have to post at all. You can follow @GCSAA 
for resources and ways to take advantage of your membership 
opportunities.

Perhaps you are already a part of the Twittersphere, if so I hope you 
are enjoying it. If not, I urge you to dip your toe a bit or jump in. 
You may find a gift of information that can benefit you more than 
you think.

I want to wish you all a wonderful holiday season and a happy new 
year. I enjoy serving you all as your field staff representative.

As a reminder, off-season tasks often include tree work. I have 
used the Newsletter to highlight safety resources available through 
UMass, allied organizations, and manufacturers in the past. I 
urge you to revisit those and share with your staff often (The 
Newsletter, October 2013).

GCSAA Resources and Deadlines
you Get Cool Stuff from your Association Already

EIFG Golf Facility Membership 
Program
The Golf Facility Membership Program recognizes a facility’s com-
mitment to advancing environmental stewardship. Through dona-
tions of $250 or more, participants enable the EIFG to support and 
fund research, education, advocacy and more.

Participating facilities receive various forms of recognition from the 
EIFG and GCSAA as well as marketing materials to demonstrate 
their support to their patrons and community.

Let your facility know 
Promote your support of the EIFG with this letter to facility 
members.

GCSAA GOLF CHAMPIONSHIPS
The GCSAA Golf Championships, presented in partnership 
with The Toro Co., is a members-only event benefiting the 
EIFG.  GCSAA Golf Championships registration is now open. 
Tournament registration closes Jan. 3. Any registrations processed/
received after Dec. 20 will be assessed a $50 late fee.

GCSAA has developed resources to help you outline the benefits 
to you and your facility of attending the 2018 Golf Industry Show 
and GCSAA Golf Championships. View the resource below for 
information specific to the Golf Championships, and access ad-
ditional planning tools in the Attendee Resources section.

GCSAA Golf Championships Justification Resource 

GCSAA member needs survey
You should have received an email linking you to the member 
needs survey.  Please take the few minutes to complete.  

GCSAA is asking for your help in completing one of the most 
important surveys GCSAA will conduct of its members. The 
GCSAA Member Needs Assessment is a survey that focuses on two 
basic questions: 1) How are we serving your needs with our current 
programs and services; and 2) How might we better serve you in 
the future?

If you need another link to the survey, please contact me.
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Upcoming FREE webcasts:
Jan. 9: Documenting Your SOPs -  

equipment management series  
Carlos E. Arraya, CGCS, and Chris Rapp

Jan. 24: An Inside Look at GCSAA’s Best Management 
Practices Resource for Facility BMP Plans 
J. Bryan Unruh, Ph.D.

Jan. 31: Creating Habitats for Monarch Butterflies & 
Pollinators on Golf Courses 
Chip Taylor, Ph.D.

Again, if I can be of any assistance, please feel free to contact me.

Kevin Doyle 
GCSAA Field Staff 
kdoyle@gcsaa.org 
Follow me on Twitter @GCSAA_NE

The work you do 
plays a vital role in the health and well-being of  

people and the environment in which we live. We bring 

you a network of professionals and innovative solutions 

dedicated to your success in these efforts. 

With Tom Irwin, you’re not alone.

Harris Schnare  |  800-582-5959   | harris@tomirwin.com
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CHAPTER DELEGATES MEETING OUTCOMES
NOVEMBER 7-8, 2017

KANSAS CITY, MO AND LAWRENCE, KS

TO: 2017 Chapter Delegates Meeting Attendees DATE: 11/22/2017

FROM: Darren J. Davis, CGCS  CC: GCSAA Board of Directors J. Rhett Evans

Key Outcomes
• Proposed Bylaws revisions will move forward as written
• Proposed Election process will move forward
• The 2018 Assistant Superintendent Committee will review 

awarding education/service points for individuals taking the 
certificates

The GCSAA Board of Directors, 2018 board candidates, and 
88 delegates representing 94 of GCSAA’s 99 affiliated chapters, 
convened at the Hilton Kansas City Airport Hotel and GCSAA 
Headquarters on November 7-8, 2017, for the 25th annual 
Chapter Delegates Meeting. Twenty five of the delegates were 
first-time attendees.

Darren J. Davis, CGCS, GCSAA Vice President, called the 
Chapter Delegates Meeting to order at 4:00 p.m. on November 
7. Mr. Davis introduced the GCSAA Board of Directors. He 
welcomed everyone to Kansas City and thanked them for their 
time and participation at the meeting.
President’s Association Briefing

President Bill H. Maynard, CGCS called on the attendees to 
be a force for good in the world, in their profession, and in the 
association. President Maynard explained that he was inspired 
by reading the book, “The Fred Factor”, by Mark Sanborn. There 
are four principles Mr. Maynard hoped the delegates would take 
to heart:

• Everyone makes a difference
• Success is built on relationships
• Create value for others
• Reinvent yourself regularly
Mr. Maynard challenged the delegates to take these principles 

to heart and make a difference in the world around them.
CEO Briefing

GCSAA Chief Executive Officer, J. Rhett Evans, began his 
presentation with a quote from GCSAA founder, Col. John 
Morley. The quote speaks to the association being founded on 
justice, faithful brotherhood and generous benevolence. Those 
foundational truths still hold firm today. Mr. Evans thanked the 
chapters and membership for their generous contributions to the 
GCSAA Disaster Relief Fund. As of the meeting, $150,000 had 
been raised.

• Chapters - $63,570
• Individuals - $5,735

• Corporate - $20,521
• GCSAA/EIFG - $40,000
• GCSAA staff contributions - $19,616

The delegates heard from Field Staff in regions that were 
effected by natural disasters. Each field staff informed the 
attendees of how the money raised helped members in their area.

Benevolence Mr. Evans shared that GCSAA has entered into 
an agreement with the Wee One Foundation. The Wee One 
Foundation’s mission is to assist golf course management profes-
sionals (or their dependents) who incur overwhelming expenses 
due to medical hardship without comprehensive insurance or 
adequate financial resources. As part of the agreement, GCSAA 
will provide a financial donation and promote Wee One’s cause 
and events through various media channels.

The GCSAA immediate past president will serve on the Wee 
One Benevolence Committee.
Report of GCSAA

Mr. Evans provided an overview of GCSAA financials. The 
association remains on solid financial footing with revenues out-
pacing expenses. GCSAA is expected to have $18,066,000 in 
revenue and $17,963,000 in expenses in 2017. The Golf Industry 
Show remains the association’s largest revenue generator and 
brought in 3.88 million in net revenue. The outlook is positive 
for GIS to have another successful year in San Antonio. The 
association continues to focus on increasing value in GCSAA 
membership by spending its resources in key member services 
and initiatives. Those areas include – research and environmental 
programs, chapter outreach and government affairs. The finan-
cial statements for GCSAA and EIFG are audited on an annual 
basis by an independent certified public accounting firm. For 
the 2016 calendar year, the CPA firm gave both financial state-
ments a clean or unmodified opinion, which is the highest rating 
possible.

Mr. Evans reminded the delegates that last year GCSAA 
set a goal to achieve 20,000 members by 2020. Membership 
is the lifeblood of GCSAA and chapters. Currently, GCSAA 
has 17,380 members. Clearly, work remains to be done in this 
area. The association will achieve its goal by remaining mission 
focused, looking for growth opportunities internationally and 
increasing brand recognition in GCSAA.
International Initiatives

International opportunities are an area for growth for 
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GCSAA. Mr. Evans shared information surrounding three 
countries:

• Ireland – GCSAA has granted a license to the Golf Course 
Superintendents Association of Ireland to allow them to 
consume GCSAA educational content for a fee.

• Canada – The recent CanAm Tournament is an example of 
partnering with Canada to support networking and educa-
tion opportunities that benefit both associations.

• Mexico – In Mexico, the interest to collaborate with 
GCSAA was so great they agreed to change their associa-
tion name and to officially become an affiliated chapter of 
GCSAA.

The Mexico GCSA is now the 99th GCSAA chapter.
Branding

Mr. Evans concluded his presentation with a discussion on 
branding. What’s in a brand? Why is branding important not 
only to GCSAA, but the membership?

• Branding builds value and credibility
• Branding improves recognition
• Branding creates trust
• Branding generates opportunities
It is important that GCSAA increase the visibility of its brand 

to create recognition and value with employers and golfers. This 
increased brand recognition benefits the membership as a whole. 
The association has various branding initiatives such as the rela-
tionship with the Golf Channel and the Thank A Golf Course 
Superintendent Campaign. These initiatives have been success-
ful forays into extending the brand in new markets. Mr. Evans 
advised that the association can do better. He asked the del-
egates to consider helping with brand outreach by:

• Continuing to represent GCSAA. Consider sitting on a 
committee or task group. Become a Grassroots Ambassador. 
GCSAA needs volunteer input to keep the association 
strong.

• Increase the profession’s brand presence by including the 
GCSAA logo on scorecards, business cards, place stickers 
on equipment, or consider GCSAA apparel for staff.

• Consider adopting the universal logo for affiliated chapters. 
GCSAA will pay up to $1,000 to assist in the transition and 
do the design work.

Rounds 4 Research Auction
Darren J. Davis, CGCS and Mischia Wright, Associate 

Director, EIFG presented information on the Rounds 4 
Research Auction. Mr. Davis thanked the Rounds 4 Research 
Task Group for their hard work at this year’s meeting. The task 
group provided valuable insight that helped the 2017 Rounds 4 
Research Auction garner its most successful year yet. The num-
ber of rounds donated increased 26% from 2016 and the number 
of rounds sold increased by 33%. Marketing in the social media 
sphere was a focus for the auction, with significant gains on 
Twitter, Instagram and Facebook. The top five fundraisers were:

• Carolinas GCSA - $50,000
• Georgia GCSA - $19,826
• Florida GCSA - $15,614
• Tennessee GCSA - $13,235
• GCSA of New Jersey - $10,358

Ms. Wright invited Florida GCSA delegate, Nick Kearns, to 
offer his thoughts on running a successful Rounds 4 Research 
campaign. Mr. Kearns encouraged delegates to get organized. 
The Florida chapter created a committee that took ownership 
of this initiative in their state. They worked with all of the local 
chapters to ensure rounds were being donated. They even went so 
far as to create a pamphlet illustrating research needs in the state 
and how it would benefit the golf facilities. The committee relied 
heavily on the EIFG staff to help with mailings and marketing.

The 2018 Rounds 4 Research Auction will be held April 
30-May 6.
State BMP implementation and Next Steps

Mark Johnson, Associate Director, Environmental Programs 
gave an update on GCSAA’s goal to have all 50 states with a 
BMP in place by 2020. Mr. Johnson thanked the chapters that 
have been working diligently within their states to make this 
goal a reality. Ten states have a BMP Manual in place, with 3 
more set to come online this winter. In all, there are 31 states 
in progress. The State BMP initiative is gaining steam and is 
expected to hit the goal by 2020!
Next Steps

Once states have created and adopted state-level BMP 
plans the next step will be for facility level plans. Mr. Johnson 
explained that superintendents will be able to log in to the 
GCSAA BMP Tool and create a facility level plan based on the 
state BMP manual. More information about all of these pro-
grams and progress being made in this area will be available at 
the 2018 Golf Industry Show and on gcsaa.org.
Government Affairs Briefing

Chava McKeel, Director, Government Affairs along with 
Robert Helland, Director,Congressional Affairs and Michael 
Lee, Manager, Government Affairs, briefed the delegates on 
three key initiatives and asked all members to get involved in 
GCSAA’s advocacy efforts.
GCSAAPAC

GCSAA now has a Political Action Committee 
(GCSAAPAC) to support advocacy efforts on behalf of 
the membership. Having a PAC allows GCSAA to build 
Congressional champions to advance GCSAA’s agenda. The 
PAC will grant greater access and visibility with Members of 
Congress and increase the association’s profile with allied golf 
groups. It will help GCSAA remain a leader in golf advocacy. 
There are two ways that delegates and members can be a part of 
the GCSAAPAC. By volunteering to serve on the PAC Board, 
or by contributing to the fund.
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National Golf Day
Next, delegates heard plans for the upcoming 2018 National 

Golf Day which will be held onApril 24-25, 2018. This event 
continues to bring together allied golf associations through the 
We Are Golf coalition. The lobby day brings together hundreds 
of attendees spreading the coalition’s message regarding golf ’s 
charitable, economic, environmental and fitness benefits to 
Congressional leaders. 2017 was the first time a community ser-
vice project was included and it was successful. Delegates were 
encouraged to share the dates of National Golf Day and to ask 
their chapter to consider sending a representative.
Grassroots Ambassador Program

The Grassroots Ambassador Program is entering the 4th year 
of matching a member of Congress with a GCSAA professional 
member. GCSAA has 305 Grassroots Ambassadors. There are 
still districts open and in need of volunteers. This program has 
been successful because of dedicated volunteers meeting with 
their member and establishing relationships.
Task Groups Update

GCSAA is focused on growing its value proposition with 
current and potential members. This will help the association 
achieve its overall membership goal of reaching 20,000 by 2020. 
GCSAA asked three task groups to help increase the value in 
membership to students, assistants and equipment managers. 
The delegates heard about exciting new programs that stemmed 
from the task groups work.
Equipment Manager Task Group

GCSAA Director, Mark F. Jordan, CGCS and Shelia 
Finney, Senior Director, Member Programs gave the delegates 
an update on the Equipment Manager Task Group’s work in 
2017. The task group helped launch two new certificates in 2017 
– Metalworking and Fabrication; Fundamentals of Turfgrass 
Operations. This brings the total of certificates available to 
8. The task group will continue to work towards creating a 
new Certified Golf Course Equipment Manager designation. 
Another area of focus has been the creation of a Chapter Toolkit 
for Equipment Manager Education. The toolkit is available on 
gcsaa.org.
Student Task Group

Mr. Jordan and Ms. Finney continued the task group update 
session by briefing the delegates on work conducted by the 
Student Task Group. The student task group provided feedback 
on a new online mentoring program; suggested free student 
web membership and helped with a new marketing piece aimed 
at high school students and their parents. The task group also 
helped identify potential topics at GIS and gave their thoughts 
on a new Student Pavilion area that will be on the Trade Show 
Floor. All of these items are focused on increasing the visibility 
of student members and their importance to GCSAA, and the 
future of the profession.

Assistant Superintendent Task Group
Darren J. Davis, CGCS and Shari Koehler, Director, 

Professional Development dived into the final task group update. 
The Assistant Superintendent Task Group was excited to roll 
up their sleeves and get to work on the brand-new Assistant 
Superintendent Certificate Series. These certificates are aimed 
at helping assistant superintendents market their expertise and 
knowledge, although they will be available to everyone. The 
Agronomic and Business exams will debut by the end of 2017. 
The 2018 task group will further define the remaining certificate 
criteria for content relative to communication/leadership, and 
environmental management.
Delegate Questions surrounding the task 
group presentations:

• How long would it take to work through all the certificates? All 
the programs are selfpaced with no prerequisites between 
certificates. Therefore, it’s up to the individual to decide 
when he/she is ready to sit for the exam.

• Are the exams available in Spanish? No, at this point only in 
English.

• Will there be education points or service points avail-
able to individuals going through the certificate process? Not 
at this time. Staff will make a note to have the 2018 
Assistant Superintendent Committee review and make a 
recommendation.

• How much do they cost? For the Equipment Manager certifi-
cates, each individual has the opportunity to take the exam 
twice (if needed.) The cost is $40 for members; $60 for non-
members. The Assistant Superintendent Certificate Series 
would potentially work the same way. The price has not been 
set yet.

The delegates discussed the various initiatives and overall were 
supportive of the task groups efforts. In conclusion, Mr. Evans 
noted that these programs and services are aimed at the labor 
shortage facing the industry and finding new ways to provide 
qualified individuals to fill that gap.
First Green

Ms. Finney presented information on First Green, a pro-
gram that provides STEM Education opportunities for children 
using the golf course as a learning lab. The First Green has been 
around for 20 years and is based in the Northwest. Ms. Finney 
asked the delegates how many had hosted, or heard of, First 
Green Field Trips. Many of the delegates raised their hands. 
GCSAA and the EIFG are supportive of First Green because 
these field trips introduce kids to the golf course and potential 
careers. It has the opportunity to impact these young minds and 
tackle some challenges that the industry has been faced with 
– lack of qualified assistants, declining enrollment in turf pro-
grams and a labor shortage. The EIFG Board of Trustees will 
discuss taking over the management of The First Green program 
at its winter meeting. Potential next steps in the evolution of the 
program could be to add high school curriculum and partnering 
with universities and chapters to grow this program nationwide.
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Election Process
Keith A. Ihms, CGCS, GCSAA Director, briefed the del-

egates on proposed changes to the election process. The changes 
are based on feedback received from the delegates, an effort to 
make the election process clearer and put the decision in the 
hands of the membership/delegates.

The changes would affect the election of directors and the 
process to fill the seat of a director who either resigns, or has 
been elected to the Secretary/Treasurer position.
Election process proposed changes

• No proposed changes to President, Vice President or 
Secretary/Treasurer election process.

• Each open director position would be voted on one at a time 
vs. the current process of voting for all open director posi-
tions at the same time.

Unexpired Terms/Vacancies on the Board
• There is a proposed bylaw change that would require an 

immediate vote by ballot for any vacancy that might occur 
due to the unexpired director’s term in the Secretary/
Treasurer election. This unexpired term would be voted on 
after the open position(s) for director(s). Currently, if there is 
an unexpired term due to the Secretary/Treasurer election, 
it is filled by presidential appointment.

• A proposed change to the bylaws would also address how to 
fill a term due to a resignation on the Board. Currently, the 
President appoints a replacement. The change would be to 
have the President appoint a replacement only until the next 
election. Then the delegates would vote on the replacement.

Delegate Discussion
The delegates discussed the proposed election changes and 

offered thoughts regarding the new process. A few delegates 
expressed concerns that the new process would allow larger 
chapters to have greater influence due to the voting of directors 
individually. However, others thought it wouldn’t really change 
the outcome. Most delegates seemed supportive of voting on 
unexpired terms, rather than the current process of filling those 
by presidential appointment. A few delegates noted they trusted 
the Board of Directors to make that decision.
Governance Updates

Peter J. Grass, CGCS, Immediate Past President and Shelia 
Finney shared that GCSAA recently hired a new legal team, 
Hutton & Howe. As part of the transition process, counsel 
reviewed all of GCSAA’s governance documents. Including 
the GCSAA Bylaws, Code of Ethics and Professional Conduct 
Guidelines and offered recommendations. The Standards and 
Bylaws Committee reviewed the recommendations and agreed 
that they should be brought forward to the delegates.

Proposed Bylaws Revisions
As a reminder, these revisions and the proposed addition are 

not in effect. They require a 2/3 majority vote by the delegates 
at the Annual Meeting to pass. There will be a total of 9 bylaws 
changes for the delegates to consider at the Annual Meeting. 
The delegates were presented with the exact changes that they 
will be voting on in February. Here is a synopsis of the proposed 
changes:

• Proposed revision to Article 1, Section 1: Currently, only 
A and B members living in the United States (excluding 
Alaska) are required to belong to an affiliated chapter. Now 
that GCSAA has two international chapters, Ontario GSA 
and Mexico GCSA, the proposed change to the bylaws will 
extend the dual membership requirement internationally if 
there is an affiliated chapter nearby.

• Proposed revision to International Member: The changes 
to the definition would only allow international superinten-
dent membership in countries without a GCSAA Affiliated 
Chapter. It goes hand in hand with the change in Article 1, 
Section 1.

• Proposed revision to Article V, Section 4: This change 
would allow vacancies, or unexpired terms due to the elec-
tion process (Secretary/Treasurer election) to be filled by 
ballot immediately following the election for the open posi-
tions for director.

• Proposed revision to Article VI, Section 2: The revision 
states the appointments to fill a vacancy on the Board of 
Directors will only remain in effect until the next scheduled 
election. At which point, the delegates would vote to fill the 
remaining term.

• Proposed revision to Article VI, Section 3: This revision 
cleans up and consolidates language surrounding the process 
of removing a GCSAA Board member.

• Proposed revision to Article VIII, Section 1 (B): Brings 
the technology used while holding “Special Meetings” 
up-to-date.

• Proposed revision to Article VIII, Section 1 (D): Speaks 
to allowing board members to waive notice of meetings by 
emailing or messaging the Secretary of the Board. Adding 
21st technology options.

• Proposed addition to Article VIII Meetings: Adds the 
Chapter Delegates Meeting to the Bylaws and outlines the 
consequences of nonattendance. This is consistent with the 
Affiliation Agreement.

• Proposed revision to Article XIV Dissolution: Cleans up 
language surrounding how the assets of GCSAA would be 
distributed if it dissolved.
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GCSAA Code of Ethics & Professional 
Conduct Guidelines

Hutton & Howe offered their thoughts based on recent court 
cases and the defensibility of certain items in the GCSAA Code 
of Ethics. The board made the following revisions:

• Struck all items that were not legally defensible.
• Item 1 now refers to a member being convicted of a felony.
• Item 2 refers to falsifying membership documents.
• Items 3 and 4 refer to seeking employment in a slanderous 

or defamatory manner.
The Professional Conduct Guidelines were revised to include 

items that were struck from the Code of Ethics as not being 
legally enforceable. Any item referring to employment seek-
ing activities were removed. The GCSAA Code of Ethics and 
Professional Conduct Guidelines can be found on gcsaa.org. 
The delegates then broke into small groups to discuss the pro-
posed changes to the election process and in the governance 
documents.
Town Hall Session

The GCSAA Board of Directors established the practice of 
conducting “town hall” meetings to further enhance the com-
munication and information sharing between GCSAA’s elected 
leaders and affiliated chapters and members. The town hall for-
mat is an open forum where chapter delegates have the oppor-
tunity to have a dialogue with the GCSAA Board of Directors 
who will answer questions and share information on items of 
interest and importance to chapters and members.

Darren Davis facilitated the discussion between the delegates 
and the GCSAA Board of Directors. The delegates discussed 
the outcomes of their small group discussions surrounding the 
election process changes, proposed bylaws changes and gover-
nance document revisions. The feedback received generally ran 
along these themes:

• Overall, the groups supported the changes in the election 
process.

• Several groups suggested looking into voting technology 
that could speed up the process.

• While the delegates didn’t care for the removal of job 
poaching language from the Code of Ethics, they realized 
that the law is the law and didn’t want the association to get 
into trouble over it.

• There were great conversations around the new certifi-
cate programs for Equipment Managers and Assistant 
Superintendents. Several delegates encouraged the Board to 
consider not charging members for these certificates.

• There was a robust discussion structure of the board. Should 
there be representatives from each region, or facility type? 
Delegates also voiced their opinion that they wanted the 
best candidates to run, not necessarily an individual from a 
certain region.

Candidate Presentations
Chapter delegates had an opportunity to listen to presenta-

tions from candidates running for elected office. After the pre-
sentations, delegates participated in the “Meet the Candidates” 
session where they asked questions of the candidates in breakout 
groups. The 2018 GCSAA Board candidates are:

• Office of President –  
Darren J. Davis, CGCS

• Office of Vice President –  
Rafael Barajas, CGCS

• Office of Secretary/Treasurer –  
John R. Fulling, Jr., CGCS and  
Mark F. Jordan, CGCS

• Director (electing 2) –  
T.A. Barker, CGCS,  
Kevin P. Breen, CGCS,  
Nelson Caron,  
Kevin P. Sunderman,  
Rory Van Poucke and  
Jeff L. White, CGCS.
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FOR IMMEDIATE RELEASE
For more information:
Tracy Fleming, Director of Marketing
SOLitude Lake Management
888-480-5253
888-358-0088 – fax
tfleming@solitudelake.com
www.solitudelakemanagement.com

SOLitude Lake Management Expands with Seven New Team Members

December 5, 2017 – SOLitude Lake Management®, an industry leader in lake,�pond and wetland 
management, fisheries management and related environmental services for the United States, is 
pleased to announce seven of its newest hires to the company’s growing team. Aquatic Biologist 
Scott Conrade, Aquatic Specialist Michael Meritet and Mechanical Specialist Erique Cote provide 
sustainable aquatic and mechanical solutions to clients throughout the south and northeast. Chris 
Mann, Sharon Mertes and Allison Tabisz play integral roles in the support of SOLitude’s technology, 
administrative and operations initiatives.   

Scott Conrade is an Aquatic Biologist based in SOLitude’s Oneonta, NY office. He
designs and performs sustainable treatments for SOLitude’s mid-Atlantic clients, and 
ensures the long-term waterbody goals of the clients are exceeded. Scott graduated 
with a Bachelor of Science degree in Environmental Science from SUNY Oneonta. 
Before joining the team full-time in 2017, Scott worked seasonally for SOLitude over the 
course of three summers. 

Michael Meritet is an Aquatic Specialist focused on helping clients achieve their lake 
and pond goals through best management practices and ecologically sustainable 
strategies. Michael is based out of SOLitude’s Virginia Beach office and has extensive 
experience working with mechanical, biological and chemical solutions. He earned his 
bachelor’s degree in Fisheries and Aquaculture from SUNY Cobleskill, and worked as a 
bayman and on a large-scale aquaponics farm before joining SOLitude.  

Erique Cote is a Mechanical Specialist based out of SOLitude’s Shrewsbury, MA

office. He is experienced with the operation, tow and repair of mechanical harvesters 
and hydro-rakes. Erique studied Automotive Technologies at Harvard Ellis Tech where 
he focused on troubleshooting, maintenance and repair of gas diesel engines. He has 
completed 4 ASE certifications, as well as the Honda CDX program.��

Chris Mann is a Technical and Business Analyst who assists SOLitude with process 
documentation, corporate strategy and analysis, and IT and telecom projects. Chris 
works out of SOLitude’s Virginia Beach office, and is a graduate of Christopher 
Newport University in Newport News, VA. He has a Master’s degree in Business 
Administration from Bellevue University and has a strong combination of business 
experience and technical skills to support SOLitude’s Administrative and Operations 
teams. 
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Allison Tabisz is a Services and Contracts Administrator focused on processing service 
agreements and supporting SOLitude’s Operations and Administrative teams from the 
company’s Virginia Beach office. Allison has more than a decade of business and 
management experience, and has utilized her administrative expertise in a variety of
fields ranging from catering and events to healthcare. She holds a degree in Business 
Administration with a focus in Technical Management from DeVry University.

Bret Ervin is a Services and Contracts Administrator based out of SOLitude’s Virginia 

Beach office. He is focused on supporting SOLitude’s Field and Operations teams 
through contract and service order review and processing. Bret has a Bachelor of 
Business Administration degree in Business Management with a concentration in 
Technology, Innovation and Entrepreneurship from James Madison University. Prior to 
joining SOLitude, Bret was a leader in the gourmet seafood business in Outer Banks,
NC, where he focused on all aspects of restaurant management, including operations, 
sales, catering and customer service.

Sharon Mertes is a Regional Administrator and Client Relations professional based out 
of SOLitude’s Hackettstown, NJ office. Sharon is one of the first points of contact for 
clients and vendor partners and ensures SOLitude’s internal and external 
communications are timely and productive. Sharon has a Bachelor of Science degree 
from Kean University and brings a wealth of business experience in her support of Field 
staff, Regional Directors, and Operations teams.

To read full bios and learn more about SOLitude Lake Management’s team visit: 
www.solitudelakemanagement.com/team

“We’re excited about SOLitude’s remarkable growth and are pleased to welcome some of the 
industry’s best talent to our team,” said Marc Bellaud, President of SOLitude Lake Management. 
“These skilled individuals fully embody the SOLitude culture and will further enable our team to 
provide an unparalleled level of service to our clients across the country.”

62/LWXGH�LV�DFFHSWLQJ�DSSOLFDWLRQV�IRU�QHZ�WDOHQW�DW�ZZZ�VROLWXGHODNHPDQDJHPHQW�FRP�FDUHHUV��

SOLitude Lake Management is committed to providing full-service lake and pond management solutions that 
improve water quality, preserve natural resources, and reduce our environmental footprint. Our services include 
lake, pond, wetland and fisheries management programs, algae and aquatic weed control, mechanical 
harvesting, hydro-raking, installation and maintenance of fountains and aeration systems, water quality testing 
and restoration, bathymetry, lake vegetation studies, biological assessments, habitat assessments, invasive 
species management and nuisance wildlife management. Services, consulting and aquatic products are 
available to clients nationwide, including homeowners associations, multi-family and apartment communities, 
golf courses, commercial developments, ranches, private landowners, reservoirs, recreational and public lakes, 
municipalities, parks, and state and federal agencies. Learn more about SOLitude Lake Management and 
purchase products at www.solitudelakemanagement.com.# # #
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“These skilled individuals fully embody the SOLitude culture and will further enable our team to 
provide an unparalleled level of service to our clients across the country.”
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SOLitude Lake Management is committed to providing full-service lake and pond management solutions that 
improve water quality, preserve natural resources, and reduce our environmental footprint. Our services include 
lake, pond, wetland and fisheries management programs, algae and aquatic weed control, mechanical 
harvesting, hydro-raking, installation and maintenance of fountains and aeration systems, water quality testing 
and restoration, bathymetry, lake vegetation studies, biological assessments, habitat assessments, invasive 
species management and nuisance wildlife management. Services, consulting and aquatic products are 
available to clients nationwide, including homeowners associations, multi-family and apartment communities, 
golf courses, commercial developments, ranches, private landowners, reservoirs, recreational and public lakes, 
municipalities, parks, and state and federal agencies. Learn more about SOLitude Lake Management and 
purchase products at www.solitudelakemanagement.com.# # #

As in the past, The Newsletter continues to invite 
Affiliate members to submit a press release about new 
personnel, new products or a company bio. We will print 
each and every release free of charge. This is a great 
way to advertise for free. Who said nothing in this world 
is free? Free advertising to better your company, wow 
what an offer.

GCSANE Offers Website 
Banner advertising at 
www.gcsane.org

The price is $500 for one year which will be 
re-occurring annually from your first billing 
unless otherwise specified.

For more information, please contact 
Kris Armando at 508-745-8555 or 
karmando8@gmail.com

Past issues of the NEWSLETTER are available 
using this link: http://bit.ly/GCSANEnewsletters.

Back Issues!

Congratulations to Dave Johnson who has accepted 
the position of superintendent at The Country Club.

Welcome New Members:
William Krumpholz,  
Assistant Superintendent,  
Blue Hill Country Club

Bob Deasy,  
Superintendent,  
The Cape Club Resort

Welcome Back:

Brian Juneau,  
Affiliate, Turf Enhancement Enterprises

Colin Smethurst,  
Superintendent, Hillview Golf Club

Divot Drift
The lines on a red Solo cup aren't merely there for aesthetics. Check out this handy 
guide to learn how to pour an excellent libation.
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Agresource, Inc.
100 Main St. 
Amesbury, MA 01913

Quality Compost, Soil & Mulch.

Dave Harding office: (978) 388-5110 
cell: (978) 904-1203

Mike Carignan 978-270-9132 
mcarignan@agresourceinc.com

www.agresourceinc.com

Allen’s Seed
693 S. County Trail 
Exeter, RI 02822

Specializing in quality seed, fertilizer, chemicals, 
& related golf course maintenance supplies.

1-800-527-3898 
info@allenseed.com

www.allensseed.com

Atlantic Golf & Turf
9 Industrial Boulevard 
Turners Falls, MA 01376

Specializing in agronomy through 
the distribution of fertilizer, seed & 
chemicals throughout New England.

Chris Cowan (413) 530-5040 
Paul Jamrog (401) 524-3322 
Scott Mackintosh CPAg (774) 551-6083 
www.atlanticgolfandturf.com

A-OK Turf Equipment Inc.
1357 Main St. 
Coventry, RI 02816-8435

Lastec, Tycrop, Blec, Wiedenmann, 
Therrien, Graden, Sweep & Fill, 
Baroness, & used equipment.

Mike Cornicelli (401) 826-2584

www.pavewithasi.com

Barenbrug USA
Great in Grass

10549 Hammond Hill Road 
East Otto, NY 14729

Bruce Chapman, Territory Manager 
(401) 578-2300

BASF Turf & Ornamental
PO Box 111 
West Dennis, MA 02670

“We don’t make the turf. 
We make it better.”

Pete Jacobson (919) 530-9062 
peter.jacobson@basf.com

BACKED by BAYER
Building on an already solid foundation of 
proven products to help you succeed.

Brian Giblin (508) 439-9809 
brian.giblin@bayer.com

www.backedbybayer.com

Beals & Thomas, Inc.
144 Turnpike Road 
Southborough, MA 01772

32 Court Street 
Plymouth, MA 02360

Civil Engineers–Landscape Architects–Land 
Surveyors–Planners–Environmental Specialists

Sarah Stearns 508-366-0560 
sstearns@bealsandthomas.com

Beals & Thomas specializes in golf course site 
design services including irrigation pond analysis 
& design, drainage & utility improvements, 
permitting, hydrogeologic evaluations, 
construction administration, boundary & 
topographic surveys, master planning  
& project design.

The Cardinals, Inc.
166 River Rd., PO Box 520 
Unionville, CT 06085

Golf course & landscape supplies.

John Callahan (860) 916-3947 
Dennis Friel (617) 755-6558

Cavicchio Greenhouses, Inc.
110 Codjer Lane 
Sudbury, MA 01776

Annuals, perennials, garden mums,  
ground covers, loam, & mulch.

Darren Young (978) 443-7177

Charles C. Hart Seed Co., Inc.
304 Main St. 
Wethersfield, CT 06109

Authorized distributor for Bayer, Syngenta, 
Grigg Brothers foliar fertilizers, & Aquatrols. 
Specializing in custom seed blends.

Robin Hayes (508) 237-2642

Country Club Enterprises
PO Box 670, 29 Tobey Rd. 
W. Wareham, MA 02676

Club Car golf cars, Carryall utility vehicles.

Keith Tortorella (508) 982-4820 
Danny Brown (603) 365-6751 
Mike Giles (978) 454-5472

Crop Production Services
Suppliers of Chemicals, 
Fertilizer, & Grass Seed

(978) 685-3300  
Nick Burchard (401) 601-7213

www.cpsagu.com

DAF Services, Inc.
20 Lawnacre Rd. 
Windsor Locks, CT 06096

Custom pumping solutions. Custom pump 
controls. Complete pump service. 
Serving all of New England.

Dick Young (860) 623-5207

DeLea Sod Farms
486 Church Street 
Wood River Junction, RI 02894

DeLea Sod Farms provides first quality 
tallgrasses & bentgrass to the landscape 
& golf markets. Full line of U.S. Silica 
Greens topdressing & bunker sands.

Scott McLeod 800-344-7637 
smcleod@deleasod.com

www.deleasod.com

Dependable Petroleum Service
One Roberts Road 
Plymouth, MA 02360

UST / AST facility maintenance, 
installation & compliance testing.

Bruce Garrett / Francis Turner 
(508) 747-6238

bgarrett@dependablecompany.com 
www.dependablecompany.com

DGM Systems
153A Foster Center Road 
Foster, RI 02825

Golf & Sports Turf Specialty Products & Services

Office (401) 647-0550 
Manny Mihailides (401) 524-8999 
David Mihailides (401) 742-1177

Visit www.dgmsystems.com

Five Star Golf Cars & 
Utility Vehicles
724 MacArthur Boulevard 
Pocasset, MA 02559

E-Z GO Golf Cars, Cushman Utility Vehicles

Tim Russell (603) 557-3463

Please patronize these Friends of the Association
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G. Fialkosky Lawn Sprinklers
PO Box 600645 
Newton, MA 02460

Irrigation services to golf courses 
throughout New England.

Gary Fialkosky (617) 293-8632

www.garyfialkoskylawnsprinklers.com

Harrell’s LLC
19 Technology Drive 
Auburn, MA 01501

Turf & Ornamental supplies.

Chuck Bramhall (508) 400-0600 
Jim Cohen (978) 337-0222 
Mike Kroian (401) 265-5353 
Mike Nagle (508) 380-1668

Helena Chemical Company
101 Elm Street 
Hatfield, MA 01038

National distributors of all your turf 
chemicals & fertilizers. Extensive line 
of Helena Branded wetting agents, 
foliars, micro nutrients & adjuvants.

Louis Bettencourt, CGCS (978) 580-8166 
Chris Leonard (339) 793-3705

www.helenachemical.com

International Golf  
Construction Co.
5 Purcell Rd. 
Arlington, MA 02474

Golf course construction.

Antonios Paganis 
(781) 648-2351 
(508) 428-3022

Irrigation Management & Services
21 Lakeview Ave. 
Natick, MA 01760

Irrigation consultation, design, 
& system evaluation.

Bob Healey, ASIC, CID (508) 653-0625

Ken Jones Tire, Inc.
71-73 Chandler St. 
Worcester, MA 01613

Distributor of tires for lawn & garden, trucks, 
cars, industrial equipment, & golf cars.

Gerry Jones (508) 755-5255

LaCorte Equipment
LaCorte Equipment is your premier John  
Deere Golf Distributor in the Northeast.

John Winskowicz (978) 471-8351 
Bill Rockwell (508) 789-5293 
Dan Paradise (978) 853-2916 
Eric Berg (516) 473-3321

Call or visit our website at 
www.lacorteequipment.com

Larchmont  
Engineering & Irrigation
11 Larchmont Lane 
Lexington, MA 02420

Offering a full range of inventory for 
irrigation drainage, pumps, fountains & 
landscape lighting products & services for all 
of your residential & commercial needs.

(781) 862-2550 Susan Tropeano, 
Tim Fitzgerald tim@larchmont-eng.com

Lazaro’s Golf Course 
Supplies & Accessories
dba Hammond Paint & Chemical Co., Inc.

738 Main St., Suite 223 
Waltham, MA 02154

Complete line for all your of golf course 
supplies. Par Aide, Standard, Eagle 
One, turf & ornamentals, aquatics, turf 
marking paint, safety items, adjuvants.

Joe Lazaro–cell: (617) 285-8670 
Fax: (781) 647-0787 
Email: jlazaro698@aol.com

www.lazarogolfcoursesupplies.com

Maher Services
71 Concord Street 
N. Reading, MA 01864

Well drilling, pump service & well maintenance

Peter Maher cell: (781) 953-8167 
or (978) 664-WELL (9355) 
Fax (978) 664-9356

www.maherserv.com

Maltby & Company
30 Old Page Street, P.O. Box 364 
Stoughton, MA 02072

Provides expert tree pruning, tree removal 
& tree planting ser-vices. Our two other 
divisions include Natural Tree & Lawn Care, 
which treats for winter moth caterpillars, 
ticks & mosquitoes etc. Forest Floor 
recycling manufactures color enhanced 
mulch & natural composted leaf mulch.

For more information or to speak with one of our 
arborists please call 
Bill Maltby at (781) 344-3900

MAS Golf Course 
Construction LLC
51 Saddle Hill Rd. 
Hopkinton, MA 01748

Fulfilling all your renovation 
and construction needs.

Matthew Staffieri (508) 243-2443

www.masgolfconstruction.com

McNulty Construction Corp.
P. O. Box 3218 
Framingham, MA 01705

Asphalt paving of cart paths, walkways, 
parking areas; imprinted asphalt.

John McNulty (508) 879-8875

MTE, Inc. – 
Turf Equipment Solutions
115 Franklin Street Extension  
Derry, NH 03038

New England’s source for equipment: New & 
pre-owned mowers, tractors, & maintenance 
items from: Jacobsen, Turfco, Smithco, Ventrac, 
Redexim, Neary Grinders, Ryan, Buffalo 
Turbine, Mahindra,  Gravely, Standard, Par-Aide 
& others. Sales, Parts, & Service all brands.

Derry Shop: (603) 404-2286 
Mark Casey: (617) 990-2427 Eastern MA 
Matt Lapinski: (978) 551-0093 Western MA VT 
Mark McEachern: (978) 857-3726 MA-Cape 
Jess Hamilton: (603) 500-3936 NH 
Sean Smith: (207) 385-6684 ME

Mungeam Cornish 
Golf Design, Inc.
195 SW Main Street 
Douglas, MA 01516

Golf course architects

Office: (508) 476-5630 
Cell: (508) 873-0103 
Email: info@mcgolfdesign.com

Contact: Mark A. Mungeam, ASGCA

www.mcgolfdesign.com

New England Specialty Soils
435 Lancaster Street 
Leominster, MA 01453

1mm. Top Dressing Sand, High Density Bunker 
Sand, Rootzone Mixes, Tee Blends, Divot Mixes, 
Bridging Stone, Cart Path Mix, Infield Mixes, 
Inorganic Amendments, SLOPE LOCK Soil.

Ed Downing (978) 230-2300 
Bob Doran (978) 230-2244 
Scott Whitcomb (781) 789-8762

www.nesoils.com

Please patronize these Friends of the Association
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New England Turf
P.O. Box 777,  
West Kingston, RI 02892

Phone: (800) 451-2900 
Ernie Ketchum (508) 364-4428 
Mike Brown (508) 272-1827

www.newenglandturf.com

NMP Golf Construction Corp.
25 Bishop Ave. 
Ste. A-2, Williston, VT 05495

Golf course construction

Mario Poirier (888) 707-0787

Northeast Golf & Turf Supply
6 Dearborn Road 
Peabody, MA 01960

Complete line of Golf Course, 
Landscape & Lawn Care

Construction & Maintenance Supplies

Tom Rowell (978) 317-0673 
Jeff Brown (508) 868-8495 
Dan Ricker (978) 317-7320

North Shore Hydroseeding
20 Wenham St. 
Danvers, MA 01923

Hydroseeding & erosion control services.

Brian King (978) 762-8737

www.nshydro.com

On-Course Golf Inc., 
Design/Build
16 Maple Street 
Acton, MA 01720

We serve all your remodeling & renovation 
needs. You can trust your project with us! 
We make you look good!

Sean Hanley (978) 337-6661

www.on-coursegolf.com

Putnam Pipe Corp.
Hopkinton & Taunton

Underground water, sewer, & drain pipe 
& fittings-Erosion & sediment control 
material. Free delivery & 24-hour service.

David Putnam toll free (855)-GETPIPE

Read Custom Soils
5 Pond Park Road, Suite 1 
Hingham, MA 02043

Consistent sand for the next twenty years. 
Top dressing sands, root zone blends, 
high density bunker sand,“early green” 
black sand, divot & cart path mixes.

Mark Pendergrast (617) 686-5590 
Garrett Whitney (617) 697-4247 
Matt Medeiros (508) 951-6139

www.readcustomsoils.com

Saturated Solutions
18 Evergreen Road 
Northford, CT 06472

Greg Moore (203) 980-1301

Saturated Solutions is the sole distributor of the 
Air2G2 Machine for sales & contracted services. 
Replenish your soils with oxygen when it needs 
it most in any conditions with no disruption.

saturatedsolutionsllc.com

Select Source
3208 Peach Street 
Erie, PA 16508

National, full line distributor of turf, 
ornamental & specialty products. Exclusive 
distributor of Prime Source branded 
pesticides & specialty products.

Mike Blatt, Northeast Territory Manager 
(814) 440-7658

SiteOne Landscape Supply, LLC
300 Colonial Parkway, Suite 600 
Roswell, GA 30076

Offering our customers the most complete line 
of products, service & expertise in the industry.

Ron Tumiski (800) 321-5325 ext. 6219

Sodco Inc.
PO Box 2 
Slocum, Rl 02877

1-800-341-6900

Black Beauty, Tall Fescue, Green & Fairway 
Height Bent, Short Cut Black Beauty, 
Short Cut Blue, 90-10 Fine Fescue

Installation options available 
Contact: Pat Hogan, Alicia Pearson

SOLitude Lake Management
Since 1998, SOLitude Lake Management 
has been committed to providing full service 
lake, pond & fisheries management services 
that improve water quality, preserve natural 
resources, & reduce our environmental 
footprint. Services, consulting, & aquatic 
products are available nationwide.

Joe Onorato 508-885-0101

www.solitudelakemanagement.com.

Southwest Putting  
Greens of Boston
P.O. Box 827 
Westford, MA 01886

Synthetic turf, tee lines, practice greens, 
outdoor & indoor practice facilities.

Douglas Preston (978) 250-5996

Sportscapes Unlimited LLC
PO Box 1686 
Duxbury, MA 02332

Specializing in fairway aeration & 
cleanup, deep tine aeration, Air2G2 
aeration & full seeding services.

Mike Lucier 
617-913-8958 
mijke@sportscapesunlimited.com

sportscapesunlimited.com

Stumps Are Us Inc.
Manchester, NH

Professional stump chipping service.

Brendan McQuade (603) 625-4165

Syngenta Professional Products
P.O. Box 1775 
Wells, ME 04090

John Bresnahan (413) 333-9914 
Melissa Hyner Gugliotti (860) 221-5712

Target Specialty Products
165 Grove Street, Suite 70 
Franklin, MA 02038

Supplier of fertilizer, chemicals & grass seed.

Jim Pritchard, Territory Manager 401-862-1098 
Glenn Larrabee 774-670-8880

Tartan Farms, LLC
P.O. Box 983 
West Kingston, RI 02892

Dave Wallace (401) 641-0306

Please patronize these Friends of the Association
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Please patronize these Friends of the Association
Tom Irwin Inc.
13 A Street 
Burlington, MA 01803

(800) 582-5959

We bring you a network of professionals and 
innovative solutions dedicated to your success.

With Tom Irwin, you’re not alone.

Tree Tech, Inc.
6 Springbrook Rd 
Foxboro, MA 02035

Foxboro, Wellesley, Fall River

Full service tree service specializing in 
zero impact tree removal, stump grinding, 
tree pruning & tree risk assessments by 
our team of Certified Arborists.

Andy Felix (508) 543-5644

Tuckahoe Turf Farms, Inc.
PO Box 167  
Wood River Junction, Rl 02894

Many varieties of turfgrass sod for  
the golf course.  
Bentgrass, Bluegrass, Fine and Tall 
Fescues, Blends and Mixes.

800-556-6985

Joe Farina 774-260-0093

jfarina@tuckahoeturf.com

Turf Enhancement Enterprises
Featuring Floratine products, JRM tines 
and bed knives and Greenleaf Turbo 
Drop air induction spray nozzles.

Tom Fox 508-450-9254

Brian Juneau 781-738-3201

Turf Cloud, Inc.
39 Mountain Gate Road 
Ashland, MA 01721

Whether you’re focused on your turf, your 
family, your friends, or your hobbies, our goal 
is to provide administrative assistance to your 
operation, so you can have just that, more time! 
Turf Cloud, Inc.’s unique passion for technology, 
coupled with years of turf grass experience 
can offer you superior data tracking programs 
and insight to web strategies to increase your 
time and productivity. Ask us how today!

Jason VanBuskirk (774) 244-2630 
jvb@turfcloud.com

www.turfcloud.com 

Turf Products
157 Moody Rd. 
Enfield, CT 06082

Toro Equipment & Irrigation–
Serving the industry since 1970

800-243-4355

Bill Conley, Dave Dynowski,

Nat Binns (332) 351-5189 
Tim Berge (860) 490-2787, 
Andy Melone (508) 561-0364

www.turfproductscorp.com

U.S. Pavement Services
41 Industrial Parkway 
Woburn, MA 01801

Ken Sprague 781-825-3290

Providing asphalt paving, cart paths and 
walkways, line striping and concrete work.

Valley Green
14 Copper Beech Drive 
Kingston, MA 02364

Phone: (413) 533-0726 
Fax: (413) 533-0792

“Wholesale distributor of turf products”

Doug Dondero (508) 944-3262 
Jon Targett (978) 855-0932 
Joe Trosky (860) 508-9875

Winding Brook Turf Farm
Wethersfield, CT and Lyman, ME

240 Griswold Road 
Wethersfield, CT 06109 
Kathy Arcari (401) 639-5462 
kacari@windingbrookturf.com

www.windingbrookturf.com

WinField
29 Gilmore Drive–Unit C 
Sutton, MA 01590

Using industry-leading insights to provide 
you with the products that help you win.

Jim Favreau (978) 815-9810

Winterberry Irrigation
2070 West Street 
Southington, CT 06489

Irrigation installation, service, repairs, and sales. 
Wire tracking, GPS mapping, grounding 
testing, start-up, and winterization.

Matt Faherty 860-681-8982 
mfaherty@winterberrylandscape.com

Visit www.winterberryirrigation.com
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Golf Course Superintendents Association of New England 
The Newsletter–Rate Schedule

Send all Newsletter ads to:
Don Hearn, CGCS

300 Arnold Palmer Blvd., Norton, MA 02766
Email: donhearn@gcsane.org

Member Rates:
Monthly 
Rate 

4 Times  
Per Yr.
(Save 5%)

6 Times  
Per Yr.
(Save 10%)

8 Times  
Per Yr.
(Save 10%)

Annual 
Rate
(Save 15%)

  ❏  1/4 page (vertical; 3.75” wide x 5” deep) ❏  $ 90.00 ❏  $ 342.00 ❏  $ 486.00 ❏  $ 648.00 ❏  $ 918.00

  ❏  1/2 page (horizontal; 7.5” wide x 5” deep) ❏  $150.00 ❏  $ 570.00 ❏  $ 810.00 ❏  $1080.00 ❏  $1530.00

  ❏  Full Page (vertical; 7.5” wide x 10” deep) ❏  $200.00 ❏  $ 760.00 ❏  $1080.00 ❏  $1440.00 ❏  $2040.00

Non-Member Rates: *All payments must be received in full before the ad appears in The Newsletter.

  ❏  1/4 page (vertical; 3.75” wide x 5” deep) ❏  $120.00 ❏  $456.00 ❏  $648.00 ❏  $ 864.00 ❏  $1224.00

  ❏  1/2 page (horizontal; 7.5” wide x 5” deep) ❏  $180.00 ❏  $684.00 ❏  $972.00 ❏  $1296.00 ❏  $1836.00

  ❏  Full Page (vertical; 7.5” wide x 10” deep) ❏  $240.00 ❏  $912.00 ❏  $1296.00 ❏  $1728.00 ❏  $2448.00

Ad Preparation Specifications:
File Specifications for Ads Supplied in Digital Format: Formats preferred are .GIF, JPG, and PDF. Full color is avail-
able with all ads. Please send ads to Don Hearn at the email address below.

THE NEWSLETTER DISPLAY ADVERTISING ORDER FORM

Company Name:  Phone: 

Address: 

Contact Name:  Email: 

Issues (List month and total number): 

 

Amount of Check:  (Made payable to “GCSANE”)

* Deadline for ads: The first of the month for that month’s issue.


