


442. Advanced Video Design and Production 
(W) 
FaU. 4{2-4) 

P: TC 342, TC 343. R: Open only to Tekcommunication 
majors. Compktion ofTier I writing requirement. Ap­
proval of department; application required. 
Advanced principles of studio and field production. 
Techniques of design, recording, editing and writing. 
Emphasis on electronic field production and editing. 

443. Audio Industry Design and 
Management (W) 
Fall, Spring. 4(2-4) 

P: TC 342, TC 343. R: Open only to Tekcommunication 
majors. Compktion of Tier I writing requirement. Ap­
proval of department; application required. 
Advanced audio production specializing in multi-chan­
nel techniques. Industry focus on all aspects of the 
audio field. 

446. Hypermedia Design 
Fall. 4(3-2) 

P: CPS IOO or CPS I30orCPS I3I;TC 342orapproval 
of deparl.TTumt. 
Current and future hypermedia capabilities. Applica­
tions and design of systems. 

452. Telecommunication and Information 
Industries (W) 
Spring, Summer. 4(4-0) 

P: TC IOO, TC 200, TC 20I. R: Compktion of Tier I 
writing requirement. 
Telecommunication and information industry issues 
including economic dynamia;, market structures, busi­
ness practices, and interfaces with other industries. 

456. Multichannel Television (W) 
Fall, Spring. 4(4-0) 

P: TC 352, TC 354. R: Open only to Telecommunication 
seniors and graduah students. Completion of Tier I 
writing requirement. 
Television in a multichannel environment; develop­
ments in broadcasting, cable, satellite master anten­
nae TV, direct broadcast satellite, multipoint 
distribution systems, and home video applications. 

458. Telecommunication Management 
Fall, Spring, Summer. 4(4-0) 

P:TC354, MGT302. 
Theoretical and practical aspects oftelecommunication 
management including case studies. 

462A.. Telecommunication Application~~: 
Organi%ationallmpo.cts 
Fall of even-numbered years. 3(2-2) 

P: TC 361. R: Approval of department; application 
required. 
Uses and effects oftelecommunication and information 
technology in organizational settings. 

462B. Telecommunication Application~~: 
Teleconferencing 
FalL 3(2-2) 

P: TC 240. R: Approval of department; application 
required. 
Methods of teleconferencing including assessing re­
quirements for teleconferencing, system design and 
implementation, and system evaluation. 

462C. Telecommunication Applications: 
Electronic Information Service• 
Spring of odd-numbered years. 3(2-2) 

P: TC 361. R: Approval of department; application 
required. 
Advanced electronic information services applications 
including electronic bulletin board, audio text and 
video text services, and voice and electronic mail. 

468. Digital Telecommunication Networks 
Fall. 3(3-0) 

P: TC 36I. R:Approval of department. 
Operation and management of common carrier, digital 
telecommunications systems. Digital telephony busi­
ness planning and financial analysis: for public telecom­
munication networks. 

465. Telecommunication Network 
Management (W) 
Spring. 4(3·2) 

P: TC 463, TC 464, MGT 302. R: Opert only to Telecom­
munication and Colkge of Engineering majors. Com­
pletion o{Tkr I writing requirement. 
Techniques for analyzing organizational requirements 
for voice, data and image communication systems. 

476. Telecommunication Research Methoth 
(W) 
Spring. 4(4·0) 

R: Open only to seniors andgraduah students. Comple­
tion of Tier I writing requirement. 
Telecommunication research methods including con­
tent analysis, sampling, experiments, surveys, statis­
tics, ratings, polling and qualitative research. 

477. International Telecommunication (W) 
Fall, Spring, Summer. 4(4-0) 

R: Open only to seniors andgraduah students. Comple­
tion o{Tier I writing requirement. 
Comparison of national approaches to use oftelevision, 
radio, cable, telephone, data and satellite communica­
tion. Development, international interaction, data 
flows, propaganda, impact on cultures. 

490. Independent Study 
Fall,. Spring, Summer. I to 7 credits. A student 

may earn a maximum of7 credits in all enrollments {or 
this course. 
P: TC 3IO. R: Open only to Telecommunication majors. 
Approval of department; application required. 
Directed study under filculty supervision. 

491. Special Topics in Telecommunication 
Fall, Spring. I to 4 credits. A student may earn 

a maximum of 8 credits in all enrollments for this 
course. 
R: Approval of department. 
Contemporary issues in telecommunication. 

493. Telecommunication Internship 
Fall, Spring, Summer. I to 7 credits. A student 

may earn a maximum of7 credits in all enrollments for 
this course. 
P: TC 100, TC 200, TC 201. R: Open only to Telecom­
munication majors. Approval of department; applica­
tion required. 
Supervised professional experience in a telecommuni­
cation institution, business or facility. 

801. Telecommunication Technologies 
Fall, Spring, Summer. 3(3-0) 

Trends in mass media and information technologies 
and their applications. Topics include broadcast sys­
tems, telephone systems, data communications, satel­
lite systems, and fiber optic systems. 

810. Telecommunication PoUcy Anal:ysiB 
Fall, Spring, Summer. 3(3-0) 

R: Open only to graduate students in Telecommunica­
tion or approval of department. 
Analysis of major public and private telecommunica­
tion policies. Applying concepts and data from law, 
political science, economics, communication and gen­
eral social science. 

821. MOBil Communictation Theory ~and 
Research 
Fall, Spring. 3(3-0) 

Current telecommunication and mass communication 
research and theories, including exposure patterns, 
diffusion of news and social effects of mass media. 

Telecommunication- Descriptions 
of 

Courses 

824. Medla Campaigns and Formative 
Evaluation 
Spring. 3(3.(}) 

Impact of public communication campaigns aimed at 
educating and persuading mass audiences. Strategies 
for message development and ongoing assessment. 
Techniques for audience analysis and evaluation. 

840. Telecommunication Medla Arts Theory 
Fall. 3{3-0) 

Theoretirsl perspectives which inform mediated ex­
pression. Processes of creating, analyzing, and dissemi­
nating knowledge with telecommunication media. 

842. Design a.ndDevelopmentofMedla 
Project• 
Spring. 4(3-2) 

P: TC 442 or approval of department; TC 840. R: Open 
only to graduate students in Telecommunication or 
approval of department. 
Overview of production industry and technology. Mes­
sage design M:d development. Prqject management 
and production techniques. 

85L Financial Aspects of 
Telecommunication 
Fall. 3(3-0) 

P: TC 458 or approval of department. R: Open only to 
graduate students in Tekcommunication or approval of 
department. 
Telecommunication properties and systems. Broad­
cast, common carrier, and cable capitalization. Pricing, 
acquisition criteria, and forecasting techniques. 

852. Economk- Structure of 
Telecommt1nication IndustrWs 
Spring Suuuner. 3(3-0) 

R: Open only to graduate students in Telecommunica­
tion or approval of department. 
Economic aspects of telecommunication and informa­
tion industries. Emphasis on market structure, con­
duct, performance. Content diversity, new 
technologies, recent regulatory policies, and antitrust. 

856. Multichtannel Telecommunicatlon 
Management 
Spring. 313·0) 

R: Open only to graduate students in Telecommunica­
tion or approval of department. 
Management and promotion issues in broadcast televi­
sion, muhichannel television and programming. 

860. Theory and Research in. Information 
Technologies and Service• 
Fall. 3(3·0) 

Social science perspectives on the study ofinformation 
technologies and services. Work from economia;, soci­
ology, geography, communication and organization 
studies. 

872. Telecommunication and National 
Development 
FalL 3(3-0) 

Role of electronic mass media and telecommunication 
in facilitating national development in Asia, Africa, 
Latin America, the Caribbean and the Middle East. 
Examples from agriculture, health, family planning, 
nutrition, and education. 

876. ReseOTCh Methodll in 
Telecommunication 
FalL 3(3-0) 

R: One undergraduate statistics or reset:Jrch design 
course. 
Methodologirsl foundations for the examination oftele­
communication issues. Topics include telecommunica­
tion market research, syndicated audience surveys, 
and content analysis of media messages. 
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