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 Are You Smarter Than a  
 5th Grader? 
 

Evidently some folks promoting artificial turf aren’t! 

There’s a TV show in the U.S. 
called “Are You Smarter Than a 
5th Grader” that has enjoyed a 
degree of popularity.   
 
The concept of the show is 
pretty simple; adults are chal-
lenged to answer basic questions 
that a child in 5th Grade (ages 
10-11)  should be able to     
answer. Adult contestants can 
rely on the help of select 5th 
Graders if they get stuck on a 
question.  

 
 We recently 
 came across a  
 booklet entitled 
 “Artificial Turf -  
  Questions &  
  Answers”.  
   
 Although the  
 booklet has no 

identification as to the author, 
publisher or sponsor, a PDF 
copy of the booklet is available 
for viewing on the FieldTurf ® 
website. Click on the booklet 
image to access the PDF or click 
on the link below for direct  
access:  
http://www.fieldturf.com/pdfs/
Artificial_Turf_QA.pdf.   
 
 

 

In reading the booklet it became 
evident that the author(s) could 
use the help of a 5th Grader. 
The following is just one state-
ment in the booklet (and there 
are a few others) that a 5th 
Grader might like to challenge: 

5TH GRADER’S RESPONSE: 
“Sorry, that’s wrong. Plants are 
the only photosynthetic organ-
isms to have leaves. Although 
not all plants have leaves, 
turfgrass has leaves. Lots of 
leaves. The leaves are those 
green blades that appear above 
the soil. The leaves are always 
there, even after you mow the 
grass, they are just a little 
shorter after mowing.   
 

A leaf may be viewed as a solar 
collector crammed full of photo-
synthetic cells. The raw materials  
 

 

of photosynthesis like water and 
carbon dioxide enter the cells of 
the leaf and the products of   
photosynthesis, like sugar and     
OXYGEN, leave the leaf. 
 
So you see, TURFGRASS DOES 
PRODUCE OXYGEN and a lot 
of it! Maybe you just aren’t 
breathing enough oxygen to 
think clearly.” 
 

“Turfgrass, like most plants, releases 
oxygen into the air.”  
SOURCE: University of Idaho plant physiologist 
Bob Dwelle.  

 
“All green plants produce oxygen.” 
SOURCE: Science in School  
 
“Like all plants, turfgrass releases the 
oxygen we breathe. Turfgrass is a 
ground cover that is pleasing to look 
at, durable and an excellent oxygen 
producer.” 
 SOURCE: Michigan State University 
 
“Trees and turfgrass produce vast 
amounts of oxygen while cleansing 
the air of pollution and cooling the 
atmosphere.” 
SOURCE: National Recreation & Park Assn. 
 
“A 2.25 square meter turfgrass area 
supplies enough oxygen for one 
person for one day,” 
SOURCE: Team Science Activity - Gallaudet 
University, Washington D.C.  

Innovation & Quality  

http://www.progressiveturfequip.com/ 

SOURCE: 
“Artificial Turf—Questions & Answers” 
Q. “Does replacing natural grass fields 
with artificial ones  reduce the oxygen in 
the air? 
A. 70% of our oxygen comes from the 
oceans – not from natural grass. The 
other 30% of our oxygen comes from 
natural environments that grow, die and 
decay – such as rainforests and peat 
bogs. Natural grass playing fields, that 
get cut every week, do not produce 
oxygen.” 

http://www.fieldturf.com/pdfs/Artificial_Turf_QA.pdf
http://www.fieldturf.com/pdfs/Artificial_Turf_QA.pdf
http://www.fieldturf.com/pdfs/Artificial_Turf_QA.pdf
http://www.fieldturf.com/pdfs/Artificial_Turf_QA.pdf
http://www.fieldturf.com/pdfs/Artificial_Turf_QA.pdf
http://www.fieldturf.com/pdfs/Artificial_Turf_QA.pdf
http://www.progressiveturfequip.com/
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5TH GRADER’S  
RESPONSE: 
“Sorry, I don’t think your 
answer will be acceptable 
to the judges. They might 
think you are fibbing just a 
bit and omitting some 
important information. 
You suggest that ‘simply 
watering the field for 10 
minutes will drop its tem-
perature approximately 40 
degrees and the tempera-
ture will remain lower for 
almost two hours.’  
 
The problem is you don’t 
say what the air tempera-
ture was or how hot the 
field was in your example. 
And what if the artificial 
turf is in a public park, or 
on a school playground? 
Who is going to water it 
to cool it down? I guess 
my 5th Grade classmates 
and I will have to carry 
water buckets whenever 
we go out to play in the 
park or playground.” 

 
 
 
 
RELATED STORY: 
In June of 2002 C. Frank 
Williams and Gilbert E. 
Pulley conducted a 
“Synthetic Surface Heat 
Study” at Brigham Young 
University.   
 
Preliminary temperatures 
were taken for synthetic 
turf, natural turf, bare soil, 
asphalt and concrete at 
five feet and six inches 
above the surface and at 
the  surface with an infra-
red thermometer.  
 
A soil thermometer was 
also used to measure the 
temperature at two inches 
below the surface of the 
synthetic turf.  
 
During the study water 
was used to cool the sur-
face of the natural and 
artificial turf.  It was de-
termined that the natural 
turf did not heat up very 
quickly after the irrigation 
so only the artificial turf 
was tracked at five and 
twenty minutes after wet-
ting.  
 
The researchers stated, 
“The results of the pre-
liminary study are shock-
ing. The surface tempera-
ture of the synthetic turf 
was 37ºF higher than as-
phalt and 86.5ºF hotter 
than natural turf.  
 
Two inches below the 
synthetic turf surface the 
temperature was 28.5ºF 
hotter than natural turf at 
the surface.  

 
 
 
 
Irrigation of the synthetic 
turf had a significant result 
cooling the surface from 
174ºF to 85ºF but after 
five minutes the tempera-
ture rebounded to 120ºF. 
The temperature rebuilt 
to164ºF after only twenty 
minutes.” 
 
These preliminary findings 
led to a more comprehen-
sive look at the factors 
involved in heating of the 
artificial turf.  
 
It should also be noted 
that The Safety Office at 
B.Y.U. set 120ºF as the 
maximum temperature 
that the surface could 
reach. They determined 
that when the tempera-
ture reaches 122ºF it 
takes less than 10 minutes 
to cause injury to skin.  
 
The hottest surface 
temperature recorded 
during the Brigham 
Young University 
study was 200ºF on a 
98ºF day.  
 
Hmmm...so much for 
FieldTurf R&D’s 
“unique” solutions. 
 
See related story on page 
3 entitled — 
There’s No Debate . . .   
Artificial Turf  - 
GETS  
DANGEROUSLY  
HOT!!! 
 
 

TPI COMMENTARY—cont’d from page one 

Biodegradable Sod Staple System 
For All Your Anchoring Needs 

FAST, SAFE, EFFICIENT 

EcoTurf, Inc 
300 N. Elizabeth Street Chicago, IL 60607  
888-Turf-Tac (888-877-3822) www.turftacs.com 

 

Concern over synthetic turf surface 
temperatures continues to grow as 
public awareness increases. The con-
sequences and health risks associated 
with alarmingly high surface tempera-
tures should not be taken lightly. 
 
To put these extreme temperatures in 
perspective consider the following: 
 

The American Red Cross reports the 
following regarding skin burns from 
hot surface temperatures: 
 
• At 113 ºF (45ºC) you can get a 3rd 

degree burn after 5 hours 
• At 116.6 ºF (47ºC) you can get a 

3rd degree burn after 45 minutes 
• At 118.4 ºF (48ºC) it only takes 20 

minutes 
• At 120ºF , (48.8ºC)  it only takes 10 

minutes  
• At 124ºF , (51ºC) it only takes 4.2 

minutes 
• At 131ºF (55ºC) it only takes 30 

seconds  
• At 140ºF (60ºC) it only take 5   

seconds of exposure. 
 

 

SOURCE: “Artificial Turf—
Questions & Answers” 
Q. Do artificial turf fields get 
hot? 
A. Yes, they do. With almost 
5,000 installations, many are 
located in desert climates, from    
Nevada to the Middle East. 
While common sense usually 
ensures that athletes are not 
practicing during high tempera-
tures, FieldTurf R&D has devel-
oped some unique solutions. 
However, simply watering the 
field for 10 minutes will drop its 
temperature approximately 40 
degrees. The temperatures 
remain lowered for almost 2 
hours. 

http://www.turftacs.com/
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There’s No Debate . . .   
ARTIFICIAL TURF 
GETS DANGEROUSLY HOT!!! 
“At temperatures above 120 oF, (48.8 oC) it only takes 3 seconds 
to burn a child’s skin severely enough to require surgery.”  

Source— Study cited by NYC Health Department 

Artificial Turf Heat Alert 
City posts warnings of health risks to 
those playing on scorching fields.  

Children swarmed the artificial-turf soc-
cer field at Asphalt Green in New York, 
but a sign at the gate might have raised a 
red flag for their parents. 
 
“This field can get hot on warm, sunny 
days,” said the posting by the city’s Parks 
Department. “If you experience symp-
toms of heat-related illness, such as 
dizziness, weakness, headache, vomiting, 
or muscle cramps, move to a shaded 
area. Drink water, rest, and seek medical 
attention if you do not feel better.”  
 
This sign will soon appear at all of the 
city’s 94 artificial turf fields — as well as 
at the 68 fields planned for the future — 
to warn the public about the risks of 
overheating and dehydration.  
 
After a decade of installing artificial turf, 
New York city’s Parks Department is 
finally acknowledging what’s long been 
known: Fake grass gets hot.  
 
One day in May, the artificial turf at 
Brooklyn’s Cadman Plaza was 165.5OF  
 (74.16ºC), while a nearby plot of grass 
measured just 83ºF (28.3ºC). Waves of 
heat rose from the field. “It’s outra-
geous,” said Josh Srebnick, a pediatric 
neuropsychologist who was playing with 
his five-year-old son, Jake.  

One study cited by the Health Depart-
ment in a recent report on the turf said, 
“At temperatures above 120 degrees 
(48.8ºC), it only takes 3 seconds to burn 
a child’s skin severely enough to require 
surgery.”  
 
The Parks Department has never taken 
surface temperatures, but this summer it 
will begin to conduct its own tests of 
“air quality” on hot days, said a spokes-
person. It’s also" exploring” alternatives 
to rubber-infill turf “to make fields 
cooler.”  

“One day in May, the artificial 
turf at Brooklyn’s Cadman 
Plaza in New York was 165.5OF 
(74.16ºC).”  

 

Send us a photo 
of your  

LICENSE 
PLATE 

We think it would be a great idea 
to create a clever image out of  
assorted vanity license plates from 
around the world that feature 
words associated with turfgrass.  
 
If you have a turf-related license 
plate(s) please send us a photo of 
the license plate (not the whole 
car) for our collection. The follow-
ing are just a few samples: 

 

TURF 
TURFGRASS 
TURF FARM 

LAWN 
GRASS 

SOD 
BIG ROLLS 

SMALL ROLLS 
ROLLED TURF 

GREEN 
SODDING 
SOD FARM 
TURF MAN 

 
E-mail your photos to       

 jnovak@TurfGrassSod.org  
or mail them to:  
TPI E-Newsletter  

2 East Main Street, East Dundee, IL 
60118 USA 

http://www.texassod.com/index.html 

     Texas Sod Leasing, LLC 

          New & Used Equipment 
                 Huge Parts Inventory 

Premiere Advertiser 

http://www.texassod.com/index.html
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WEST 

TurfSide-UP 

Pattensen, Germany  

 Where in the world is  
TPI represented? 

EVERYWHERE! 
An on-going series featuring photos and copy 

from TPI member websites. 

Fresh from our own cultivation since 1992 

Rasenland (Country 
Lawn) produces top  
quality turfgrass at      
economical prices.  
 
Rasenland rolling lawns 
omit the usual problems 

of reseeding and with 4 locations in Germany 
and a history that spans 16 years, we are unsur-
passed in product quality and flexibility.  
 
From the smallest quantity 
to large-scale projects we 
are your partner for home 
gardens, landscaping,  
municipalities, parks, golf 
courses, sport fields,   
soccer associations and 
private users.  

Rasenland is member in the federation of the TPI  (Turfgrass   
Producers International) and the DRG (German Lawns Society).  

Rasenland turf roll is a natural product!  

http://www.rasenland.de/fertigrasen/index.htm 
(The following is a modified German to English translation) 

Stressed Out?  
Put A Little Spring In Your Step! 

  Summer has arrived in the northern  
  hemisphere, but according to recent  
  research the sunshine alone is not  
  enough to lift the population’s spirits.  
  It seems that three quarters (72 %) of  
  UK workers admitted they feel  
  seriously stressed on a daily basis.  
  Fortunately the antidote is close at  
  hand – or more specifically at feet –  
  with 81% saying that a simple 
  walk in the park makes them feel  
  instantly relaxed. 
 
  Krispy Kreme, known around the 
  world for their tasty donuts,    
  questioned over 1,000 UK workers 
  and found that over half believed their 
  stress levels are affected by a lack of  
  contact with Mother Nature.  

In response to the problem Krispy Kreme has created the world’s first 
grass flip-flops to bring summer magic to the city – giving stressed out 
workers a spring in their step by creating an instant grassy park under-
neath their feet regardless of their urban location. 
 
The flip-flops take up to three weeks to grow and each shoe is covered 
with over 5,000 blades of grass. If watered regularly the unique foot-
wear can remain in season for over four months –  they are the perfect, 
head-turning summer-accessory for stressed-out men and women. 
 
Katie McDermott, Brand Manager, Krispy Kreme UK comments: 
“What better way to escape the concrete jungle than by slipping on a 
pair of grass flip-flops and walking around in your own mobile meadow. 
We cheer people up every day with our one of a kind doughnuts, but 
hopefully by providing them with their own part of park-life too we’ll be 
able to bring a sense of natural calm to stressed-out workers.” 

For more information and images contact the Krispy Kreme press office at 
Mischief on 020 7100 9999 or visit krispykreme@mischiefpr.com 

Flotation Tire Sales and Service 

WE’RE NOT JUST  
IN THE BUSINESS . . .  
WE MADE IT! 

Email: terra@mccordtiregroup.com 

Each shoe has over 5,000 blades of grass and, if regularly 

tended to and watered, can last for over four months.  

http://www.rasenland.de/cms/front_content.php?idart=1&idcat=2
http://www.rasenland.de/cms/front_content.php?idart=1&idcat=2
http://www.rasenland.de/cms/front_content.php?idart=1&idcat=2
http://www.rasenland.de/cms/front_content.php?idart=1&idcat=2
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A TIP OF THE HAT to Leonard DeBuck  -  
DeBuck’s Sod Farm in Pine Island, New York 

 
The TPI E-newsletter would like to  
salute TPI member Leonard DeBuck 
of DeBuck’s Sod Farm in Pine Island, 
New York for being named Producer 
of the Year (2008) by the New York 
Farm Viability Institute. 
 
Leonard, who’s farm covers 450 acres 
along the Wallkill River, was honored 
for his participation in a project to   
decrease time to harvest by experiment-
ing with levels of nitrogen, potassium 
and phosphorous.  
 
Upon receiving the award, Leonard was 
quoted as saying, “The award reminds me 
of my dad as I farm very differently than he 
did, which has challenged me to adopt new 
farming methods, and the ability to see 
‘change’ work in a positive way.” 
 

 
The New York Farm Viability Institute is 
a farmer-led nonprofit organization that 
provides grant funding to applied      
research and outreach education pro-
jects that help farms increase profits and 
provide models for other farms. 
 
The Institute is dedicated to working 
with farms of different sizes, sectors, 
production practices and locations in 
New York State. The Institute works to 
foster a vibrant agriculture business 
sector in New York by supporting   
applied research, outreach education,  
information transfer, adoption of tech-
nology, business planning and market 
analysis.  

Congratulations! 

BLECAVATOR 
COMBINATOR 

MULTISEEDER 

RESHAPING THE FACE OF NATURE 

http://www.blecusa.com/ 

 

Photo courtesy of  TPI Member Techstroy, Invest Ltd. 
Moscow, Russia 

Native American Indian  
(First Nations) Proverb: 
 
 

“Treat the earth well: 
it was not given to you 
by your parents, it 
was loaned to you by 
your children. We do 
not inherit the Earth 
from our Ancestors, 
we borrow it from our 
Children.” 

Leonard DeBuck 

http://www.blecusa.com/
http://www.blecusa.com/
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The Brit’s, Aussies and Yanks Know  
How To Have MOW Fun!   
It started in Great Britain with the 
founding of the British Lawn Mower 
Racing Association (BLMRA) in 1973 at 
the Cricketers Arms in Wisborough 
Green, West Sussex. The Americans 
liked what they saw and followed suit 
in 1992.  Today, the popularity of Lawn 
Mower Racing seems to have captured 
the hearts of fans worldwide. They’re 

racing in Australia, Holland, Germany 
and in little towns, villages and hamlets 
in between. Although the rules vary the 
ultimate challenge is the same - - try to 
win!  
 
A sample of the rules for competing in  
a  U.S. Lawn Mower Racing Association 
event appear below.  

Mow Info: Formed 1992 the U.S. Lawn Mower 
Racing Association is the nation’s oldest and largest 
National Lawn Mower Racing Sanctioning Body. 
There are more than 600 USLMRA members na-
tionwide. 32 Local Chapters and Affiliated Clubs 
host more than 130 sanctioned races nationwide in 
Alabama, Arizona, Arkansas, California, Colorado, 
Connecticut, Delaware, Florida, Georgia, Illinois, 
Iowa, Louisiana, Maine, Maryland, Michigan, Minne-
sota, Mississippi, New York, North Carolina, North 
Dakota, Ohio, Oregon, South Carolina, South   
Dakota, Tennessee, Texas, Utah, Virginia, West 
Virginia and Wisconsin. Lawn mowers race in four 
road course classes with all cutting blades removed: 
Stock (10 mph), IMOW (20 mph), Prepared (50 
mph) and Factory Experimental (60 mph). 

• Events are open to all self-propelled rotary or reel style 
riding lawn mowers. 

• The mower must have been originally designed and sold 
commercially to mow lawns. 

• It must remain suitable for lawn cutting, apart from the 
modifications permitted in the USLMRA Handbook. 

• Every mower entered in any USLMRA event must be   
approved for competition by Technical Inspection. 

• Any mower may be re-inspected at any time by the Chief 
Steward or Chief Technical Inspector. 

• CUTTING BLADES MUST BE REMOVED COMPLETELY 
FROM ALL MOWERS. 

• Non-stock mowers must be equipped with an automatic 
throttle closing device. 

• All mowers must be equipped with an engine safety cut-off 
switch. 

• Mower brakes must be in good condition, operating on at 
least 2 wheels. 

• Fuel must be pump gas. The only additive allowed is      
STA-BIL Fuel Stabilizer. 

• Every driver must wear an automobile racing or motorcy-
cle-type safety helmet. 

• Every driver shall wear long pants, a long-sleeved shirt, 
gloves and shoes on the track. 

• It is MANDATORY that all drivers wear an "approved for 
racing" neck support. 

United States 

Australia Canada Australia 

Great Britain 

Want mow information?  Click on the images below:  

http://www.jonathangreen.com/ 

http://www.jonathangreen.com/
http://uslmra.org/
http://www.blmra.co.uk/modules/content/?id=3
http://www.scmrc.net/
http://www.oeltra.ca/
http://arolmra.piczo.com/?g=14892952&cr=5&nsrc=slh
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10-9-8-7-6-5-4-3-2-1 . . . Stetson “The Rocket Dog?” 

 Bill Murff of Murff Turf  
 Farm in Crosby, Texas is  
 quick to tell you that he  
 has a friend who has some- 
 thing you don’t have. No, 
 it’s not a new variety of  
 turfgrass or some innova- 
 tive way of doing business 

… his friend, Robert Byrd has a dog named Stetson, a 
sable coated Sheltie (Shetland Sheepdog) who is a 
marvelous companion and according to Robert the 
fastest learning dog he has ever trained.   
 
After exhausting his imagination and going through 
several dog trick books, Robert ran out of new stunts 
to teach Stetson - -   that is until now. That’s because 
Stetson has learned to launch model rockets by him-
self with what Robert describes as a P.A.L. (Paw Acti-
vated Launch).   
 
Just how did Stetson become the now famous 
“Rocket Dog”?  Robert says he got the idea when he 
saw how excited Stetson got when he took him to 
the field to launch rockets.  “I would start counting 
down and Stetson would go crazy.  So I thought, why 
not teach him to launch rockets,” says Bill.   
 

Scott Murff, Bill’s son,  says Robert and Stetson often 
launch rockets on their farm because it’s a big open 
area with plenty of room.  
 
By the way, Stetson loves fan mail.  Send him an       
e-mail  and tell him what you think. He doesn't always 
reply though; he prefers barking over typing. 
stetson@truewater.com 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

We aren’t making this stuff up . . . you can find the 
entire story posted at http://www.therocketdog.com/ 
including great video footage. 

Stetson “The Rocket Dog” catches up on recent 
press coverage. 

Robert Byrd looks on as Stetson uses his Paw Activated Launch pad to fire a rocket. Robert Byrd and Stetson pose near an assortment of 
rockets on Murff Turf Farm. 

Quality Corporation 
 Denver, CO 
 800-383-3018 

Donkey Truck Carried Forklifts 
http://www.donkeyforklift.com/index.html 

http://www.murffturf.com/
http://www.therocketdog.com/
http://www.therocketdog.com/
http://www.therocketdog.com/
http://www.therocketdog.com/
http://www.donkeyforklift.com/index.html
http://www.donkeyforklift.com/index.html
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http://anrcatalog.ucdavis.edu/pdf/8255.pdf
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TPI COMMENT: 
Dr. Ali Harivandi, University of 
California reports that for some 
reason there have been        
increased inquiries regarding 
damage to lawns by man’s best 
friend - the family dog.  
 
We would like to thank Dr. Ali 
Harivandi and the University of 
California for making this infor-
mation available to our readers.   
 
A PDF of this  article is also 
available by visiting: 
http://anrcatalog.ucdavis.edu/
pdf/8255.pdf 
 
Additional articles of  interest 
can be found by visiting http://
anrcatalog.ucdavis.edu 

http://anrcatalog.ucdavis.edu/pdf/8255.pdf
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FOR FURTHER INFORMATION 
 
To order or obtain printed ANR publica-
tions and other products, visit the ANR 
Communication Services online catalog at 
http://anrcatalog.ucdavis.edu. You can also 
place orders by mail, phone, or FAX, or 
request a printed catalog of our products 
from: 
 
Agriculture and Natural Resources 
Communication Services 
6701 San Pablo Ave. 2nd Floor 
Oakland, CA 94608-1239 
Tel: (800) 994-8849 or (510) 642-2431 
E-mail inquiries: danrcs@ucdavis.edu 
 
Publication 8255 
ISBN-13: 978-1-60107-475-1 
 
Copyright 2007 by the Regents of the 
California, Division of Agriculture and 
Natural Resources.  All rights reserved. 
 
Photos by Ali Harivandi. 
 
To simplify information, trade names of 
products have been used. No endorse-
ment of named or illustrated products is 
intended, nor is criticism implied of simi-
lar products that are not mentioned or 
illustrated. 
 
This publication has been anonymously 
peer reviewed for technical accuracy by 
University of California scientists and 
other qualified professionals. This review 
process was managed by the ANR Asso-
ciate Editor for Environmental Horticul-
ture. pr-2/07-LR/CM 
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UNLOCK the  

secret to growing  
        in an economic downturn  

http://www.stillwaterleasing.com/ 

 

Letters to the Editor 
TALLAHASSEE DEMOCRAT 
July 13, 2009 
 
The federal Environmental Protection 
Agency is proposing guidelines that will 
impact what homeowners can choose 
in designing their yards. It's part of the 
"Outdoor Water-Efficiency Criteria" of 
the WaterSense program, which aims 
to add a landscaping component that 
limits how much grass can be planted. 
 
As a sod producer and a business 
owner, I am concerned about the    
devastating impact these caps could 
have on our farms, which contribute 
hundreds of millions to the state     
economy and employ more than 5,000 
Floridians. 
 
 

Our association, the Florida Sod Grow-
ers Cooperative, is deeply committed to 
the wise use of water. Our Lawns Make 
Our World Greener 
(www.floridalawn.com) program was 
launched to teach homeowners how to 
use less water and still maintain 
healthy turf in their Florida-friendly 
landscapes. 
 
We would like to support the EPA's 
voluntary WaterSense program. How-
ever, we feel there is still work needed 
and questions left unanswered. 
 
Does it take into account new research 
that shows grass needs much less  
water than homeowners typically    
apply? Are severe limits on landscapes 
needed before current rules and educa-
tion targeting overwatering are given a 
chance? 

We're concerned that setting a blanket 
cap on the percentage of grass allowed 
in a landscape is arbitrary, is not based 
on science and sends a resoundingly 
negative — and undeserved — mes-
sage about turf that will impact an   
industry already suffering under the 
current economy. 
 
We urge Floridians and our representa-
tives in Washington to challenge the 
EPA to weigh these questions fully. 
Together we can find a sustainable 
solution. 
 
JAMES W. MAULDEN 
McCall Sod Farm Inc. 

 

Our thanks to TPI Member James Maulden of McCall Sod Farm          
in Southport, Florida for expressing his concerns on the proposed  
WaterSense specifications. His Letter to the Editor was published in the 
Tallahassee  Democrat which is widely read in political circles and statewide.  

MEMBERSHIP DUES REMINDER 
Deadline Approaching to Renew your  
Annual TPI Membership Dues 
 

If you have not renewed your annual TPI membership for 2009-
2010, please do so by September 4, 2009.  Your membership is a 
wise investment in the turfgrass sod industry.  Support the only 
international association that continues to promote the benefits of 
turfgrass in this challenging economy and provides members with 
the resources, education and networking opportunities to help 
your business!   
 

Be sure to renew promptly so no interruption in member services 
occurs including receiving Turf News magazine, newsletters and 
being listed in the printed and online membership directory.   

How to Renew Your TPI Membership Dues?  

• Mail check (U.S. funds) to TPI, 2 East Main Street, East     
Dundee, Illinois, 60118 USA 
• Credit card - Visa, MasterCard or American Express 
Wire transfer – please email shall@TurfGrassSod.org to request 
instructions for a wire transfer 
 
Do you need a copy of the invoice emailed or faxed?  
Contact Susan Hall at 847-649-5555 or shall@TurfGrassSod.org 

TPI Member’s  

Letter to the Editor 

http://www.turfgrasssod.org/publish/posts/113/time-to-renew-your-annual-20092010-tpi-membership-dues.html
http://www.turfgrasssod.org/publish/posts/113/time-to-renew-your-annual-20092010-tpi-membership-dues.html
http://www.stillwaterleasing.com/
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